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BuknageHo meTy i 3aBAaHHA HaB4anbHOI AMCUMNNIHK ANs acnipaHTiB Ta 3006yBadiB.
BuaHayeHO KOMMNETEHTHOCTI, AKi MaoTb ByTK chopMOBaHi B NPOLIECI BUBYEHHS iIHO3EMHOI
MoBu. OnucaHo 3MIiCT HaB4YanbHOI OUCUUNIIIHW, CTPYKTYPY KaHAWOATCbKOro icnuty, a
TakKOX MOPSAOK [JO0MycKy A0 WOro cknagaHHs. [logaHo npuknagn TecTiB, CUCTEMY
KOHTPOSIO 1 OLHIOBaAHHSA pesynbTaTiB HaB4asibHO-Mi3HaBanbHOI iANIbHOCTI acnipaHTiB.

PekomeHgoBaHoO gns acnipaHTiB ycix (oOpM HaBYaHHS i 3406yBaviB.



Bctyn

B ymoBax cy4yacHoro rnobanisaoBaHoOro CBiTY, OCHOBHMMW O3HakKaMu
SIKOro € iHdpopmauisi i KoOMyHikauia, BonoAiHHA ogHieto abo ABomMa iHO3eMHUMU
MOBaMW CTarno HEBIA’EMHUM CKNagHWKOM MiAroToBkM dhaxiBuiB BULLIOI
kBanigikauii. HoBi iHpopmauinHi TexHonoril, Aki HagawTb MOXIIMBICTb MO-
LUYKY HeOoBXiaHOT ANa HanucaHHSA aucepTauil HaykoBoi iHGhopmaLil y CBITOBIN
mepexi IHTepHeT, noTpebyloTb Big HaAyKOBLUIB He TiNlbKM BOOCKOHANEHHS
MOBJIEHHEBUX HaBMYOK (FOBOPIHHA, YMTaHHS, ayditoBaHHS, NMCbMa), a |
30aTHOCTI LWBMAKO Ta SAKICHO nepepobnatn Benuki obcarn iHpopmadii 3a
daxom, agekBaTHO nepeknagati HeoOXiaHWM MOBHWUIA MaTepian Ha pigHy
MOBY i HaBMnaku, a TaKoX CTUCNO BUKagatu KMOro 3Mmict y popmi crarTi,
pedepaty, aHoTauii abo pestome.

[Mporpamy HaB4YanbHOI OUCUMNSIIHK NiArOTOBKM acnipaHTiB i 3gobyBadyis
HedIiNnonoriYyHNX cneuianbHOCTEN OO0 CKMagaHHA KaHAWMOATCbKOro icrnuvty 3
IHO3eMHOT MOBW pO3pOob6NeHO Ha OCHOBI [10/10)KeHHS PO  M1i020MmMo8Ky
HayKkoego-riedazoaiyHuUx | Haykoeux Kaodpie, 3aTBepkeHoro [locTaHoOBOW
KabGiHeTy MinicTpiB YkpaiHn Ne 309 Big 1.03.1999 p., Oe Bu3Ha4YeHO:
"KangongatcbKki - iCNUTU €  CKNagoBOK  YacTUHOK  artecTtauil  HayKoBO-
negaroriyHux i HaykoBux Kagpis. KaHomaaTcbKi icNUTY NPpOBOAATLCA 3 METOH
BCTAHOBMNEHHS MUOUHN NPOdECINHNX 3HAHb, HAYKOBOrO W KynbTYpPHOro
Kpyrosopy 3gobyBada HayKoBOro CTyneHs KaHgugarta Hayk, NigroToBfEHOCTI
MOro [0 CaMOCTIMHOT HAayKOBO-OOCMIQHOI  AianbHOCTI'.  34aTtHiCTb  O0
orpaultBaHHA Cy4YacHOl HayKoBOI niTepaTypu 3a creuianbHicTio Angd
NiArOTOBKM KaHOMOATCbKOI pobOTU [03BOMSE acnipaHTam pPOo3WUPUTY |
NornuMéuTn cBoro NPodeCiiHy KOMMETEHTHICTb.

OTxe, 3MiCT HaB4YanbHO! AucuunniHM "lHo3eMHa MoBa" Mae BU3HA-
4YaTUCS KOMYHIKaTUBHMMW Ta MidHaBanbHUMKM noTpebamn ManbyTHIX Ha-
YKOBL,IB.

O6’ekmom BMBYEHHSA € iHO3eMHa MOBa NPOdEeCIMHOIo CNpAMyBaHHS Ha
OCHOBI coLUianbHO-MONITUYHUX, 3arasibHOHAyKOBUX Ta (paxoBWUX TEKCTIB 3a
chneuianbHICTIO acnipaHTa B YCHIN Ta MUCbMOBIA dopMax, crnocobu ix
nepeknagy, metoam obpobku iHpopmauil TeKCTy 3a haxoM (aHOTyBaHHSA W
pedepyBaHHs), 0cobnMBOCTI NPOGECINHOI KOMYHiKaUil iIHO3EMHOK MOBO 3
NMTaHb HAYKOBOrO AOCSIOKEHHS.



[lpedmem eug4yeHHsI — cucTema iHO3eMHOoI MoBM (dpoHeTuka, opdor-
padisi, nekcuka, rpamaTuka), BMOAW MOBJIEHHEBOI AiSNbHOCTI  (YUTaHHSA,
aynitoBaHHs1, FOBOPIHHS, MUCbMO).

1. KBanichikauinHi BUMorn oo acnipaHriB

3rigHo 3 HauioHanbHO pamkoro KBanidikauii, HayKoBeLb Takoro piBHS
Mae HabyTm 30aTHICTb 00 KPUTUYHOrO aHarsisy npo4vMTaHol iHLOMOBHOI
nitepaTtypu, CnifNIKyBaHHA B [iafilorOBOMY pPeXuMi iHO3eMHUMW MOBaMun 3
LLUIMPOKOK HAYyKOBOK CMIifIbHOTOK Ta rPOMAACHKICTIO B NEBHIN ranysi HaykoBoOl
Ta NpodeCiNHOI AIANBbHOCTI, a TaKoX OMNPUNIOAHEHHS IHO3EMHUMN MOBaMW
pesynbTaTiB JOCMIIKEHHS Y peLeH30BaHMX HauioHanbHUX abo MiXKHapoaHUX
BUOAHHAX.

[MpakTuyHe BOSOAIHHSA IHO3EMHOK MOBOK Yy paMKax BUBYEHHS
HaBYanbHOI AucuunniHn nepenbadae HabyTT KOMMETEHTHOCTI y Pi3HUX
Buaax MOBMEHHEBOI KOMYHIKaLil, SKi Jat0Tb MOXIUBICTb:

e yuTaTM oOpwuriHanbHy HayKoBYy niTepaTypy Ha IiHO3eMHIn MOBi 3i
cneuianbHOCTI;

e 0gopMnATM 3000yTY 3 IHLLOMOBHUX JpKepen iHdopMauio y Burnagi
HayKOBOI CTaTTi, Nepekrnagy, pedepary, pes3tome;

e poOONTM NOBIAOMMEHHS | OONOBIAI iIHO3EMHOK MOBOK Ha Temu,
NoB'sA3aHi 3 HayKOBOK pPobOTOMO acnipaHTa (3gobyBava);

e 3[iNCHIOBATU nNpoOdecCiHy KOMYHiKauito Ha Temu, nNoB’'sA3aHi  3i
creuianbHICTHO.

2. MeTa i 3aBOaHHA HaBYanbLHOI AUCLMUMNIIHN

MeTotlo HaBvanbHOI AucumnniHn "lHo3emMHa moBa" Ans acnipaHTiB i
3nobyBadviB € AO0CArHEHHSA Takoro piBHA 3HaHb, HaBWMYOK i BMiHb, SIKWK
3abe3neyye HeoOXigHy [Ansi HayKOBUA KOMYHIKAQTUBHY CaMOCTIVHICTb Y
ctbepax  npodpecinHoro,  akagemiyHoro W CUTyaTUMBHO-NOBYTOBOro
CMifikyBaHHS B YCHIN Ta nUCbMOBIN dopmax. 3aBAaHHS HaBYanbHOI
AncumnniHi nonsirae 'y BOOCKOHANeHHi 1M nogasnbloMy PO3BUTKOBI 3HaHb,
HaBWYOK i BMiHb 3 iIHO3eMHOI MOBW, HabyTux B 06Cs3i BY3iBCbKOI Nporpamu, Ta
IX aKTMBI3aUil 4ns 34iMCHEHHA HaYKOBO-A0CSIAHOT AiANbHOCTI.
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HaB4yaHHA BUAIiB MOBNEeHHEBOI AiANbHOCTI

AyaitoBaHHSA. Vloro 3aBaaHHsAM € OpMyBaHHA HABUYOK CMIPUAHATTS i
PO3YMIHHSI MOHOMOrMYHUX Ta AianoriyHuX BUCMOBIIOBaAHb HOCIIB MOBU B
Mexax npodecinHoi Ta NoByTOBO-CUTYaTUBHOI TEMATUKM Ha PiBHI BUNYYEHHS
85 — 90 % iHdopmauil npu Temni Tl npea'asneHHs 100 — 120 cnis 3a XBUMNUHY.

FoBoOpiHHA. 3aBOaHHA — POPMYBaHHSA HAaBUYOK COLianbHOT KOMYHiKauiil
y pisHUX cdepax XuTtsa (nobytoBa, akagemidHa, HaykoBa, npodecinHa),
PO3BUTOK HAaBUYOK MOTUBOBAHOINO MOHOJIOMYHOMO i AiarioriyHOro MOBJIEHHS
npun Temni BucnosntoBaHb 200 — 250 cniB Ha XBUSUHY.

PiBeHb HaBMYOK MOHOMOMYHOrO MOBMEHHSA Mae 3abeanevyBaTu
MOXIMBICTb CaMOCTIMHO CKnagatu MOBIAOMMEHHS MNpo npobnemy, MeTy,
MeTOoAM Ta 3acobu JOCNIAKEHHS, EKCNePUMEHT, 00pOobKy AaHWX, BACHOBKK Ta
iHLWIi acneKkTn HaykoBol poboTu.

HanpukiHui HaByaHHA acnipaHTM Ta 3go6yBadi  MOBWHHI  MaTtu
cpopmMoBaHi HaBWYKM [LianoridHOro MOBJIEHHS AN9 BeOeHHA HayKoBOl
OUCKYCIT Ta ChinkyBaHHA B MexXax MobyToBOi TemaTukym Ta cuTyauin,
NoB'A3aHMX 3 nepebyBaHHAM Yy 3aKOPAOHHOMY BiAPSAIKEHHI.

YutaHHA. 3aBgaHHa — noganblunn po3BUTOK HABMYOK KOMYHIKaTUBHOIO
YMTAHHA Ha MaTepianax opwuriHanbHOI HaykoBOl iHdopMauil 3 daxy:
nepernagoBoro, NOLWYyKOBOro (iHpopMaTUBHOIO) i AeTaribHOro (BMBYak4oro).

HaBuykn 3 nepernsgoBoro 4YuTaHHA MatoTb 3abeanedyBaTn BMIHHSA
O3HaNOMJSTOBATUCSH 3 TEMATMKOK HAayKOBOro MaTtepiasny Ta y 3aranbHuX pucax
AaBaTu YsSBMEHHS NpO MOro 3micT. |HopmaTMBHe 4nTaHHA nNepepbavace
doopmMyBaHHSA BMiIHHSA NPOCNigKyBaTh PO3BUTOK TEMW, 3araribHOI aprymeHTauil
Ta 34aTHICTb 3PO3YMITU TOSIOBHI MOMOXEHHSA 3MICTy. HaBu4ykn getanbHoro
YUTaHHSA BIANPALBLOBYIOTLCH Ha PiBHI MOBHOIO | TOYHOrO PO3YMIHHS TEKCTY.

Mepeknag. YcHUM i nMCbMOBUM Nepeknag 3 iHO3eMHOI MOBM PigHOO
MOXe BMKOPUCTOBYBATUCA SK 3aci® onaHyBaHHS iHO3eMHOI MOBW, MPUIAOM
PO3BUTKY HaBUYOK i YMiHb YMTaHHA Ta AK €(EKTUBHUK Crnocid KOHTPOso
MOBHOTM | TOYHOCTI pPO3yMiHHA. [na dopmMyBaHHS HaBMYOK nepeknagy
HeoOXigHO 3HaTW NEeBHi BiAOMOCTI NPO OCOOMMBOCTI MOBW i CTWUMIO, OCHOBHI
NUTaHHA Teopil | NPaKTUKN nepekragy HayKoBOI i TEXHIYHOI nitepaTypu, a
came: TMOHATTA nepeknagy, ekBiBaneHT | aHanor, nepeknagaubki
TpaHccopmauii, cnocobu komneHcauil 3MiCTOBMX BTpaT npu nepeknagi,
KOHTEKCTyanbHi 3aMmiHK, 6araTo3HayHiCTb cniB, 30ir i po3BiKHOCTI 3HaYeHb
IHTepHauioHanbHUX cni., "danbLmBi Apy3i nepeknagada” ToLo.
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[Moka3HMKOM COPMOBAHOCTI HABMYOK | BMiHb nepeknaay CnyryTb Taki
HOpPMaTMBX 3a OAHY akageMidHy roguHy (45 XBWUMKWH): NMCbMOBUIN Nepeknag,
(i3 crnoBHnkom) 2 000 — 2 500 gp. 3HakiB, ans ycHoro nepeknagy — 4 000 —
4 500 gp. 3HaKiB opuriHanbHOro TEKCTY 3 dhaxy.

AHoOTyBaHHA i pedepyBaHHsA. HaByaHHA cnocobiB aHOTyBaHHA i
pedepyBaHHA (PiAHOK W iIHO3EMHOK MOBamMu) Mae OyTu cnpsiMmoBaHe Ha
BUPOONEHHA HaBUYOK | YMiHb OMOPMIIEHHA OTpMMYyBaHOI iHopmauil.
AHOTYBaHHSA N pedrepyBaHHS BUKOPUCTOBYETLCA TAKOX AK MPUAOM KOHTPOJSTHO
OO0 PO3YyMiHHA TeKCTy. [pakTU4HMM 3aHATTAM 3  aHOTYyBaHHA W
pedepyBaHHA Mae nepeayBaTM 3aCBOEHHA TaKMX TEOpPEeTUYHMX 3acap, SK
NpU3Ha4YeHHA, CTpyKTypa Ta ocobnmBOCTi MOBWM aHoTauil i pedepaty; Buan
aHoTauin (onmucosa, pedepatmBHa) | pedepaTtiB  (pedrepaT-KOHCMEKT,
pedepaT-pestome, ornsgosun pedepar); OCHOBHI NpobneMn KOHTPaCTUBHOI
CTUINICTUKN YKPAaIHCbKOI Ta IHO3EMHOI MOB, 30KpemMa CTOCOBHO HayKOBOro
MOBIEHHSi. CdopmMoBaHi HaBWYKM | BMIHHA MalTb AaBaTh MOXMIUBICTb
cknagaTtu iHO3eMHOKO MOBOK aHoTauil Ta pedepatv OO0 HayKOBUX cTaTew,
gonosigen, maTtepianis AoCNigXXeHHS TOLWO.

Mucbmo. [lig yac nigrotoBkM OO KaHAMOATCLKOro icnuTy OOuinbHe
BUKOHAHHS MUCbMOBMX 3aBAaHb: JIEKCUYHUX | rpamaTU4yHUX BMpas,
CKNaflaHHA nJiaHiB YW KOHCMEKTIB [0 MNPOYMTaHoOro, BUKMaL 3MICTy
MNPOCNYXaHOro Yn NPOYNTaAHOro y MMCbMOBOMY BUMMAAI (B TOMY Yncni y hopmi
aHoTauin i pedepartiB), HanNMcCaHHA OONOBIAEN | NOBIOOMMEHb; NPMBATHUX Ta
AOinoBuX nuCTiB, 0OPMIIEHHST OCHOBHUX BMAIB OOKYMeHTauil (3asiBOK Ha
y4yacTb Y KOHGEpPEHLIl, CKnagaHHs CTUCNOro TeKCTy aBTobiorpadii ToLo).

HaByaHHA cucTemMu MOBU

PoHeTuKa. Y npoueci BMBYEHHSA HaB4YanbHOI AUCUMMNIHK "IHO3EMHa
MoBa" nepeagbayeHa Kopekuia BUMOBW, BOOCKOHANEHHS BUMOBHMX HABUYOK i
YMiHb NPV YUTaHHI Brosioc i B YCHOMY BMCIIOBMOBaHHI. [lepliodeprose
3HaAYeHHS NPUOINAETbCH IHTOHALIMHOMY OMOPMIEHHIO pedveHHsa (noain Ha
IHTOHALINHO-CMUCIIOBI TPYNU-CUHTarM1, npasuna po3MileHHa ¢pas3oBoro i
NOriYHOro  Harosiocy, CNOBECHOr0  Harorlocy B OBOCKIagoBuMX i
6aratocknagoBux crnoBax). PoboTa Hag BMMOBOK BeAeTbCsA SK Ha maTtepiani
TEKCTIB ONd 4YUTaHHA, TakK | Ha cneuianbHUX (OHETUYHUX BnpaBax i
nabopaTtopHux poboTax.



Jlekcuka. [1o KiHUS HaBYaHHSA NEKCUYHU 3anac NOBUHEH cKnagaTu He
MeHwe 3 — 4 TUC. NEKCUYHUX OAMHULbL (Y TOMYy 4ucni npubnmnsHo 1 Tuc.
TepMiHiB 3 paxy). Cnig 3septaTu yBary Ha cneumiky nekcnyHmx sacobis
BUPAXXEHHS1 BMICTYy TeKCTiB 3 dhaxy, Ha OaratosHauyHicTb Ccnyx6oBux i
3aranbHOHaAyKOBUX ChiB, HA MEXaHi3M CITOBOTBOPEHHSA, Ha SBULLE CUHOHIMII i
OMOHIMIT, Ha BXUTOK (ppa3eosioriyHnX CroBOCMOSIyK, CNiB i CIIOBOCMOMYyYeHb,
dopaseosioriamis, BMacTUBMX Of19 YCHOrO MOBJIEHHA B CUTyauidx LifloBOro
CNiNIKyBaHHS, Ha 3HaAHHSA | nMpaBUiIbHE YUTAHHA CKOPOYEHb, YMOBHUX
nosHaveHb, PopMys, CUMBOSIB TOLLO.

NpamaTtuka. HaByaHHs Mae 6yTuM 30pieHTOBaHe Ha BignpauoBaHHA
NPakTUYHMX HABMYOK i BMiHb 3 rpaMaTUKM iHO3EMHOI MOBW. YBara MnoOBWHHa
NpUaINATUCA  TUNOBMM AN CTUIKO  HAYKOBOTO  MOBJIEHHS  CKIagHUM
CUHTaAKCUYHUM  KOHCTPYKLUisIM, 3BOpoTam 3 HeocoboBuMK AiecniBHUMMU
dopmamMu, MaCUBHUM  KOHCTPYKUiSAM, 6GaraToeneMeHTHUM O3HaYEeHHSM,
yCiHeHUM rpamMaTuUyYHUM  KOHCTPYKUIAM, emdaTu4yHUM Ta iHBEPCIMHUM
CTPyKTypaMm, 3acobam BUpPaXEHHS CMUCOBOro (fOriYHOro) Harosocy,
MOAanbHOCTI TOLLO.

3. HaBYanbHO-MeTOoAUYHI MaTepianu 3 HaBYanNbHOI AUCLUUNIIIHN

HaB4yanbHMMK TekcTamu i niTepaTyporo AS1 YNTaHHA MOXe CryryBatu
opuvriHanbHa MoHorpadivHa i nepiogmMyHa, a TakoxX Xy4oXXHbO-MybniuncTnyHa
nitepatypa. PekoMeHOyeTbCs BMKOPUCTOBYBaTU 30iPHUKM  OpuUriHanbHUX
cTtaTen, nigrotoeneHnx kadpegpamm iHozemHux moB. [1igbip matepiany ons
YnTaHHA 3 dhaxy cnig 34IMCHIOBATW CMINIbHO | 3a y4yacTio Npoqintoymnx
Kadpeap, HaykoBuMX KepiBHUKIB. PekomeHOoBaHa nitepaTtypa iHO3EMHUMMU
MOBaMn MoOBMHHA OyTW He nuwe HaByanbHMM MaTepianom, ane n matu
6es3nocepeqHe BigHOLWEHHA 0O AnucepTauinHol poboTu.

3aranbHun obcar nitepatypyu 3a MOBHUMA KYpC HaBYaHHSA MOBUHEH
cknagatm 300 cTopiHOK (0obcar opHiel CcTopiHKM npupiBHIOETBECA 2 500
APYKOBaHUX 3HaKIB).

P03BMTOK HAaBWUYOK YCHOrO MOBMNEHHS Ma€ OXOMNSIoBaTU Taky TEMATUKY:

1. Haykoa pobota (Tema guceprauii, npobnema, Teopia Ta
eKCrnepuMeHT, EKOHOMIYHA ePEKTUBHICTb JOCNIIKEHHS).

2. HaykoBi KOHbepeHUiT i CUMMNOo3iyMn: TUMNU NOBIAOMIEHb, ANCKYCIA.
3. 3HaHHSa Ta HaBMYKM N4 onpautoBaHHS KpaiHO3HaBYOI iHpopMmauii Ha
no6yTOBOMY PIBHiI.



4. OCHOBHIi cuTyaTuMBHI (bopMynn CRiNKyBaHHA B  3aKOpOOHHOMY
HayKOBOMY BIOPSKEHHI: TPaHCMNopT, OpieHTauid B MICTi, OprkomiTeT
KOH(pepeHUL,l, roTesib, xap4yyBaHH4A, 3aknaau KynbTypu.

4. OpraHi3sauisi HaB4arnbHOro npouecy

OpraHiszauia HaBYanbHOro  NpPoUecy  34IMCHIETbCA  3rigHO 3
KaneHgapHum nnaHoMm. CTpykTypa nporpamMmu HaByarbHOI OUCUMMAIHU
HaBeaeHa B Tabn. 1.

Tabnuus 1

CTpyKTypa nporpamMu HaB4anbHOI AUCLUMNNIHU

Has4anbHa gucuumnniHa: Hanpsm, cneuianbHiCTb XapaKkTtepucTmka HaBYarbHoI
niaroToBKa acnipaHTiB ANCUUNAIHN
KinbKkicTb roguH: LWndp Ta Ha3Ba O6opg’a3koBa.
ycboro — 150 Ha rpyny 5 — 7 | cneuianbHOCTI: Pik nigrotoBku: 1.
acnipaHTiBs Ans ycix MpakTnyHi 3aHATT4a: 150 roguH.
cneuianbHoCTEN KoHcynbTauii: 40 roguH.
CamocrTinHa poboTa: 300 rogmH.

KinbKiCTb TWXKHIB BUKNagaHHs | AcnipaHT Bua KOHTpoONto: KaHaMAaTCbKui
HaBYanbHOI AMCUMNIiHK: 25. icnuT
KinbKicTb roanH Ha
TUWXOeHb — 6

Ha nodaTky HaB4yaHHS acnipaHTam i 3gobyBadam nponoHyTbes 10
NPaKTUYHUX 3aHATb 3 BUKNALOM TEOPETUYHOro mMaTtepiany, B pamMKax SKuUX
MalTb OyTM pPO3KPUTU Taki NUTAHHA: MeTa | 3aBAaHHA HaBYanbHOI
ANCUMniHn, iCANTOBI BMMOIU, NEKCUKO-CTUMICTUYHI OCOBNMBOCTI HayKOBO-
TEXHIYHOI niTepaTypun, TEpPMIHOTBOPEHHS, TWUNWU aHoTauin i pedeparTis,
0COBMMBOCTI KOPUCTYBAHHS CITOBHMKaMW i AOBIAKOBOK NiTepaTyporo TOLLO.

HaByanbHuUin matepian 3 iHO3EMHUX MOB (@HMMINCLKOI, HIMELbKOI,
dopaHuy3bKOl) HaBeaeHo y aogatTky 1.

Ha npaktmyHmMx 3aHATTSX peKkoMeHOYETbCA BUKOPUCTOBYBATU MOBHI
(nekcuko-rpaMaTtnyHi) i MOBIIEHHEBI KOMYHIKAQTUBHO CMNpAMOBaHi Brnpasu:
TpaHCOpMaLinHIi, Ha TexHiKy nepeknagy, nigCTaHOBKY, [OOMOBHEHHS,
CKOPOYEHHS | PO3LLUMPEHHS PeYeHHs; NUTanbHO-BIANOBIAHI BNpasu; Brpasu
Ha PO3KPUTTS 3MICTY TEKCTY, 3HaXOMXKEHHS B TEKCTI OKpeMMUX Micub, ab3auis,
peyeHb, L0 iNCTPYOTb NEBHI NOMOXEHHA | BiANOBi4aldTb HA NonepeaHbLo
nocTaBneHe nuTaHHa abo pO3KpMBalTb MNonepenHbO CKMadeHUn nnaH,;
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3aBJaHHA Ha BCTAHOBJIEHHSI B TEKCTI HEBIANOBIAHOCTEN i3 3aNpPONOHOBaHUMMU
NOMOXXEHHSIMU; CaMOCTIMHE 4SIEHYBaHHA TEKCTY Ha CMWUCIIOBI YacTUHM i
BU3HAYEHHS 3arosfioBKIB 4O HWUX; CKMadaHHS MnaHy; CKOPOYeHHs ab3sauiB i
peyeHb.

BapTo TakoX npakTukyBaTh BrpaBu Ha BUABMNEHHSA FOMYHOIO CTPUXKHSA
cTaTTi, Ha TeMaTuyHe y3ararbHEHHS OCHOBHMUX AYMOK. OBGroBOpeHHs TEKCTY
MOBWHHO BMXOAUTM 3@ pPaMKM MPOCTOr0 BIATBOPEHHA WOro  3MICTY.
BucnosnioBaHHsa  (MigroTOBMNEHI W HeNnigroToBfieHi) MawTb  BKIKOYATK
NOSICHEHHA IHO3EMHOK MOBOK OKpPEMUX MONoXeHb, rpadikiB i npouecis
(3ragyBaHUX Yy TEKCTi), eNeMeHTN KPUTUYHOro aHanisy, BignoBigHI KOMeEHTapi
Ta OUiHKK, KOPOTKi NOBIJOMJSIEHHSA Ha 3aZaHy TeMy. 3a Tako TEMaTUKOK A4
PO3BUTKY HaBMYOK YCHOrO MOBJIEHHS nepeBara MNOBWMHHA BigdaBaTUCS
NPOMECINHUM NUTAHHAM, SKi NOB'A3aHI 3 HAYKOBO-MOLUYKOBOK pPOBOTOH
acnipaHTa.

Ha iHOuBigyanbHUX KOHCYIbTaUiAX YTOYHIOTLCA W 3'ACOBYIOTLCSA BCI
NMUTaHHS, WO BWHMKAKOTbL Mig 4Yac CaMOCTIMHOI pobOTWU Hag TekcTamu i
nogaeTbca 3BIT Npo 3pobneHe. 3BiT Moxe matu dopmy 6ibniorpadiyHol
niabipkn cTaten 3arafibHOHAYKOBOro 1 daxoBoro 3MicTy, BUBIpKOBOro yCHOro
N MUCbMOBOro Mepeknagy, YCHUX W MNUCbMOBUX aHoTauin i pedepartis
NPOYNTAHOrO, y3aranibHEeHHs1 MaTepiany 3a OKpeMuMu cTatTamu (ornsigose
pedepyBaHHs), CTUCNUX MNOBIAOMMNEHb i OOMOBIAEN PIAHOK N iIHO3EMHOMO
MOBaMM MO MpoYUTaHOMY MaTepiany. YacTKkoBO KOHTPONb CaMOCTINHOI
pobOTNU MOXe NPOBOAUTMCA | Ha TPYnoBUX 3aHATTSAX. Y pasi notpebu
(MporannHn B iHOMBIQyanbHIN  NIArOTOBLI,  CKMAaAdHICTL  Martepiany,
BiACTaBaHHA Big4 HaB4anbHOro rpadiky 3 O0O0'€KTUBHUX MNPUYMH TOLO)
nependavaoTbCa 4OAATKOBI KOHCYNbTaLi.

[na camocCTiHOI No3aayAuToOpHOI NIAroTOBKM OOUISIbHO BUKOPUCTO-
ByBaTM CyyacCHi TexHiyHi 3acobu HaByaHHA (aygio- | BigeoTexHika,
KOMM'loTepn TOLWO). Ha rpynoBux 3aHATTAX OOUINbHO 3anydaTu pi3Hi BUAW
HaOYHOCTI: Mogeni, cxemu, Tabnuui ToLlo.

Mg 4Yac nigrotoBkM pPEeKOMEeHOYETbCA  34IMCHIOBATU  MiArOTOBKY
acnipaHTiB 0O yyacTi y KOH(pepeHUisix IHO3eMHOK MOBOK, 3arnydaTu
acnipaHTiB [0 yKnaZaHHA rany3eBux TEPMIHOSOrNYHUX CIMOBHUKIB, BUKOHAHHS
3aMOBJieHb BUMYCKHUX Kadeap Wwoao NUCbMOBUX MepeknagiB akTyanbHUX
cTaTen 3aKoOpAOHHMX HayKoBLIB, Mepeknagy naTeHTiB, aHOTyBaHHS i
pedepyBaHHA HayKOBMX MOHOrpadin i XXypHanbHUX cTaten TOLLO.
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5. DopMU NOTOYHOrO KOHTPOSIIO i BUMOIU Ha iCnuTi

CucteMaTuUyHU KOHTPOSb € [AieBUM CNocoboM 3MiLHEHHS 3HaHb,
HaBWYOK i BMiHb, BaXnueum 3acobom ynpasfiiHHA MNPOLECOM 3aCBOEHHS
HaBYanbHOro maTtepiany.

MeToan KOHTPORMIO: YCHUI (YCHE ONUTYBAHHS), NMCbMOBUIN (MMCbMOBI
poboTH), TECTOBUN, METOAN CAMOKOHTPOJIIO Ta CaMOMNepPEBIPKM.

PopmMu KOHTPOSKO: iHAMBIAYaNbHaA nepesipka, ppoHTanbHa nepesipka.

Buau KOHTPOSKO: NOTOYHUN i MiLCYMKOBUM KOHTPOIIb.

[MoTOYHMI | MiOCYMKOBUW KOHTPOJSIb OUIHIOBAHHS HaBYaHHA acnipaHTiB
3[IMCHIOETLCA Y TaKUX HanpamMax:

1. lNepeBipka W OUiHIOBaAHHA 3HaHb Ta YMiHb acnipaHTiB nig 4ac
NPaKTUYHUX 3aHATb.

2. TemaTnyHa nepeBipka W OUIHIOBAHHA 3aCBOEHHS  MNEBHOrO
doparMeHTy 3MICTy OCBITH.

3. lNepesipka poboTK 3 NepLLOMKEPENAMN, BUKOHAHHSI CAMOCTINHOI poboTW.

4. lNepesipKa i OUiHIOBAHHA BUKOHAHHS IHAMBIQYaNbHOIro 3aBOaHHS.

5. lNpoBegeHHA NOTOYHOrO MOAYNBHOIO KOHTPOJTHO.

6. [NpoBeaeHHS NiACYMKOBOIro KOHTPOJSIHO M OLHIOBaHHSA (3arsiik).

MOTOYHMMU KOHTpPONb | OUIHIOBaHHA HaB4YaHHA  acnipaHTiB
30INCHIOETLCA NI Yac NPOBEdAEHHS MPaKTUYHUX 3aHATb | Mae Ha MeTi
NnepeBipKy pPIiBHA 3aCBOEHHS TeOpPEeTUYHUX 3HaHb, PIBHA CHOPMOBAHOCTI
KOMMNETEHTHOCTEMN.

[MOTOYHUIM KOHTPOSb 34INCHIOETHCA 3@ TAKUMU KPUTEPIAMMN:

1. AKTMBHICTb Ta pe3ynbTaTUBHICTL pPOBOTM acnipaHTa NPOTSArom
HaBYaHHS.

2. AKiCTb BUKOHAHHS MOTOYHUX 3aBAaHb.

3. BukoHaHHA 3aBAaHb ANg caMOCTIMHOIO OnpaLutoBaHHS.

4. FAKiCTb BMKOHaHHS NMUCbMOBUX MOTOYHUX KOHTPOSIbHUX POBIT, YCHUX
BiAMNOBIAEN Ha NPAKTUYHUX Ta CEMIHAPCLKNX 3aHATTAX.

[MoTOYHM KOHTpONb nepenbavae perynapHUn O6MiK i KOHTPOnNb
BUKOHAHHS Pi3HUX BUAIB AOMALLHIX 3aBAaHb.

[MigcymkoBOO hOPMOKO KOHTPOMIO Mae ByTu 3anikoBu TECT, SKUM 3a
CTPYKTYPOIO Ta 3MIiCTOM Mae ByTn HabnuxeHMM OO ek3amMeHauinHoro (auve.
agopaTtok 2). JouinbHo, wob 3MICT i CTPYKTypa 3anikoBoro TecTy 3 iHO3€MHOI
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MOBM Bignosigana ctaHgapTHUM BUMOram MiKHapOAHMX TeCTiB 3 iHO3EMHUX
moB Tmvny TOEFL, wo marwTb cknagaTtu Bei haxiBui, AKi BUI3AATb 3a KOPAOH
Ha HaBYaHH4A, CTaXXyBaHHS, ANs HaykoBol poboTn abo poboTn 3a KOHTPAKTOM.

[lo cknagaHHA KaHAMAOATCbKOro iCnUTy OOomnycKarTbCs acnipaHTu Ta
3gobyBadi, siki MatoTb BigMNoOBIAHWI pPiBEHb NIArOTOBKK, CKManu 3anikoBumn TecT
Ha Kadpepi iHO3eMHOI MOBM Ta nigrotysanu pedepat 3 npobnemn HaykoBoro
AocnigpkeHHs. Pedepat cknagaetbCsd 3 YKPalHOMOBHOMO Ornsgy HayKoBUX
pobIT, NPOYNTaHMX IHO3EMHOK MOBOLD, crioBHMKa 100 TepMiHiB gaHOT ranysi
HayKW; NOBIAOMIIEHHA NPO HayKoBe OOCNIOXEHHS, BUKNALEeHOro iHo3eMHOK
MOBOI 00CArom 2 — 3 MaLUMHOMUCHUX CTOPIHOK.

CTpykTypa iHAMBIiAyanbHOI HaB4YanbHO-AOCHIAHOI po6oTH
lHouBigyanbHa HaB4yanbHO-gocAiAHa poboTa Mae MICTUTU Taki ene-
MEHTH:
TUTYNbHUIA apKyLL.
3micT.
Beryn.
OcHoBHa 4acTuHa 3 2 — 3 po3giniB (TEOPETUYHUIN, MPAKTUYHUN,
MeTOONYHUN).
5. BucHoBku.
CnoBHMK O0CHOBHUX NOHATL (100 TepmiHiB).
Cnncok BUKOPUCTaHMX OXKepern.
HopaTku (3a HeOBXIgHICTHO).
Pestome iHO3eMHOI MOBO OOCHIIKEHHSA (2 — 3 CTOPIHKN).

Hwnh e

© o N

Bumoru no odopmrneHHs pobotu
lHaMBigyanbHy HaBYanbHO-AOCAIAHY POBOTY AOPYKYOTb Ha apKyLi
nanepy gopmaty A4 (mixxpsagkosun iHTepsan — 1,5).
Ab3auHu BUCTYNn Mae 6yt ogHakoBUM MO BCi poboTi i AOpiBHIOBATU
5 3Hakam (1,25 — 1,3 cm). lNonga: nise — 30 mm; npaBe — 10 MM; BEPXHE Ta
HWKHE — 20 mm. WpudTt Times New Roman. Homep cTopiHkn npocTtaBnsaTb
y NpaBoMYy BEPXHbOMY KYTi.
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CTpyKTypa KaHAMAATCbLKOro icnuTty

KaHgompatcbKum icnuT CKNnagaeTbC 3 TakMx 3aBAaHb:

1. YnTaHHAa | NMCbMOBMMW nepeknag 3i CMOBHUKOM PiAHOK MOBOK
opuriHanbHOro Tekcty 3i cneuianbHocTi. Obear — 2 500 apykoBaHMX 3HaKiB.
Yac BUKOHaHHSA — 45 XBUNUH.

2. lNMncbmoBe aHOTyBaHHSA iHO3eMHO MoBo (500 ApykoBaHMX 3HaKiB)
YKpalHOMOBHOIO TEKCTY 3arafibHOHayKOBOro xapakrtepy obcarom 4 000
ApyKkoBaHUX 3HakiB. Yac Ha BukoHaHHA — 40 xBunuH. [JonyckaeTbcs
BUKOPUCTAHHSA CINOBHUKIB.

3. TecT 3 rpamaTuKn, NIEKCUKN, YnTaHHA (1 rog.)

4. CniBbeciga iHo3eMHOK MOBOH 3 MUTaHb HAYKOBOrO AOCKIiMKEHHS | dhaxy.

3BITHAMM [OOKYMEHTaMuU MpO CKNaZaHHA KaHAWOATCbKOro icnuty e:
pedoepart i NPOTOKOS 3 pe3yrbTaTamMm iCNunTy.

3ararnbHa OuiHKa BUBOAUTLCA Ha NigcTaBi pe3ysibTaTiB iCINTY Ta OLHKK
3a pedoepar.

OuiHoBaHHS NpoBOoAMTLCA 3a 5-6anbHO0 WKarnoto.

[na ouiHBaHHA ek3aMeHaUinHUX pobIT CTYAEHTIB BUKOPUCTOBYHOTHCH
Taki KpuTepil:

e OuUiHKa "BigMIHHO" CcTaBuUTbCA 3a MUOOKE 3aCBOEHHS MPOrpamMHoro
mMarepiany, onpautoBaHHS pEeKoOMeHO0BaHOl niteparypwm, BMiHHS
BMKOPUCTOBYBATU HaOyTi 3HAHHA ANS1 BMKOHAHHS KOHKPETHUX MNPaKTUYHUX
3aBdaHb, PO3B’I3aHHA cuUTyauin. Bignosigi Ha nuTaHHA 6ineTy matTb OyTu
BipHAMM Ta MOBHUMMK, OCOOPMIEHHSA BIiANOBIAEN — aKypaTHWUM, JIOMYHUM Ta
nocnigoBHum. [llpunyckaloTbCA He3HayHi BMMAOKOBI MOrpilLHOCTI, SKi He
HaZatoTb CYTTEBOrO BMMBY HA NOBHOTY Ta 3MICTOBHICTb BignNoBIg,.

eOuiHKa "poOpe" cTaBUTbCSA 3a MNOBHE 3aCBOEHHS MNPOrpamMHoOro
mMaTepiany Ta HasiBHE BMIHHA OpIEHTYBaTUCA B HbOMY, YCBigOMNeHe
3aCTOCyBaHHA 3HaHb ANd pO3B’A3aHHA npakTuyHMx 3agad. OuiHka "gobpe”
CTaBUTbCHA 3a YMOBM BWMKOHAHHS BCiX BUMOr, SKi nependayvyeHo N OUiHKK
“BiAMIHHO”, MpU HaAABHOCTI He3Ha4yHMX NOMUIIOK. OPOPMIIEHHA BMKOHAHOrO
3aBOaHHs Mae 6yTn oxanHUM.

e OUiHKa ''3a40BINbHO'' CTaBUTbCA 3a 4YaCTKOBE, HEMNOBHE 3aCBOEHHA
NporpamMHOro maTtepiany Ta HedoCTaTHE BMiHHS Y PO3B’A3aHHI NPaKTUYHUX
3agad. OuiHka "3agoBifbHO" CTaBUTbLCA 3a YMOBW, SKWO 3aBOaHHA B
OCHOBHOMY BMKOHaHe Ta MeTy 3aBAaHHS OOCArHyTO, a CTyAeHT Yy Bianosigi
NPOLAEMOHCTPYBaB PO3YMIHHA OCHOBHMX MONOXEHb MaTepiany 3 HaByanbHOI
ANCUUNAIHN.
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6. PekomeHooBaHa nitepartypa

1. baxtuHa JI. H. OOy4yeHue pedepupoBaHUIO HaAy4YHOro TeKCcTa
/ J1. H. baxtuHa, W. IN. Kyabmnd, H. M. JlapnoxuHa. — M. : N3g. Mock. yH-Ta,
1988. - 119 c.

2. Bense A. A. lNpaktndyeckoe nocobue no obydeHuto pedepaTtnBHOMY
nepesoay / A. A. Bense, A. B. KoHblwesa. — MH. : MI'J1Y, 1997. — 37 c.

3. KyponatkuH A. b. Yntante aHrnunckue HaydHble Tekctbl / A. b. Ky-
ponatkuH. — M. : Beiclwiasa wkona, 1991. — 156 c.

4. lNporpama Kypcy Ana NiArOTOBKW acnipaHTiB Ta MOLUyKyBadiB A0
KaHOMAATCbKOro icnuTy 3 iHo3eMHol MoBu. — K. : MiHiCTepCcTBO OCBITU YKpaiHu ;
Buwa AtectauinHa Komicia Ykpainu, 1993. — 17 c.

5. TyumHa H. B. A Way to Success / H. B. TyuunHa, WN. B. XXapkosckas,
H. A. 3anueBa. — X. : ®onuno, 2004. — 416 c.

6. YcneHckaa H. B. Kak nucaTb no-aHrmMMUCKM HayyHble CTaTbW,
peueH3ann n pedepatbl / H. B. YcneHckas, T. H. MuxenbcoH. — CI10. :
CneumnanbHas nutepaTtypa, 1995. — 168 c.

7. ®onomkuHa C. K. OOy4yeHMe 4YTEHUO Ha WHOCTPaAHHOM $3blke B
HesisblikoBoM BY3e / C. K. ®onomkuHa. — M. : Beicwas wkona, 2005. — 207 c.

6.1. JlitepaTypa 3 aHrMiNCbKOI MOBU

8. Metogunyeckne pekomeHgauum K pedgepupoBaHUd TEKCTOB MO
9KOHOMUKe Kypca "AHIMUNCKUN a3bIK" ONa cTyaeHToB 3 — 4 KypcoB cneumarb-
HocTen 7.050103, 7.050206 gHeBHOM bOopMbl OBYHEHUS 1 acnpaHToB / COCT.
3. B. 30608Ba, 3. M. CyykoBa. — X. : 3a. XI'3Y, 2004. — 44 c.

9. lpakTnyeckne 3agaHus No rpammaTtuke Kypca "AHIIMNUCKUA A3bIK"
ANS acnupaHToB U couckatenen Bcex popm obyyveHna / coct. H. M. Jlucnua,
1. A. rHateHko. — X. : N3g. XI'3Y, 2000. — 36¢.

10. lNpakTnyeckne 3agaHusa No rpammaTvke Kypca "AHMIIMACKUIA A3bIK"
ans ctyaeHtoB 1 — 4 KypcoB BCcex crneuunanbHocTen Bcex hopm obyyeHus,
acnupaHToB n couckatenen / coct. J1. A. UrhaTteHko, C. E. TapaceHko. — X. :
N3g. XI'AY, 2001. — 48 c.

11. lNMpakTnyeckne 3agaHuna no Teme "BeneHne aenosbix neperoBopos”
Kypca "AHrmnMnckum asblk”" ong ctygeHToB 3 — 4 KypcoB BCEX creunanbHOCTEN,
acnupaHToB 1 maructpoB. Y. 2. / cocT. J1. A. rhateHko, C. E. TapaceHko. —
X.: Mag. X3y, 2003. — 48 c.
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12. lMpakTu4Hi 3aBAaHHA 3 rpaMmaTukyM HaB4varnbHOI gucuunnnidm "[inosa
iHO3eMHa moBa" Ona cTygeHTiB 3 — 5 KypciB yciX HanpamMiB MiaAroToOBKW,
acnipaHTiB i 3000yBadiB yCiX creuianbHOCTEN YCIX DOPM HaByaHHA /[ yKI.
1. O. IrnateHko. — X. : Bug. XHEY, 2011. — 32 c.

13. Pyccko-yKparHCKO-aHIMACKUIA SKOHOMUYECKMIA crioBapb / cocT. J1. A. UrHa-
TeHko, M. B. boHaapeHko, H. I'. donuHnHa — X. : 4 "MHX3K", 2005. — 136 c.

14. IrHaTeHko J1. O. TecTu 3 AiNOBOI aHrNINCbKOT MOBU A1 €KOHOMICTIB
HaBu. nocidbH. / J1. O. IrHaTeHko, I. O. PewetHsk. — X. : B "MHXXEK", 2009. — 144 c.

15. Tectn 3 HaB4yanbHOI AucumnniHym "AHrnincbka moBa" onsa acnipaH-
TiB, 3000yBayiB Ta cnyxadiB marictpatypu gepxasHol cnyxou / J1. O. IrHa-
TeHko. — X. : Bna. XHEY, 2007. — 32 c.

16. TpeHyBarnbHi BnNpaBun, 3aBAaHHA Ta TeCTU 3 HaBYarbHOI AUCLMN-
niHn "[inoBa aHrnincbka MoBa" And acnipaHTiB yCix d¢OpM HaB4YaHHA
[ ykn. J1. O. IrHateHko, |. O. PeweTHsak. — X. : Bug. XHEY, 2010. — 32 c.

17. Cotton D. International Business Topics / D. Cotton. — Harlow:
Addison Wesley Longman Ltd, 1996. — 174 p.

18. McCarthy E. J. Essentials of Marketing / E. J. McCarthy, W. D. Perreault,
Jr. Irwin. — Harlow : Longman, 1994. — 556 p.

19. McKellen J. S. Test Your Business English / J. S. McKellen. —
Harlow : Longman, 1996. — 128 p.

20. McKenzie |. English for Business Studies / |. McKenzie. —
Cambridge University Press, 1997. — 164 p.

21. McKenzie |. Management and Marketing / |. McKenzie. -
Cambridge University Press, 1996. — 154 p.

22. Pretten J. Banking English / J. Pretten. — Harlow : Longman, 1998. —
160 p.

23. BBC Learning English [Electronic resource]. — Access mode :
http://www.bbc.co.uk/worldservice/learningenglish/business/index.html

24. Business English Exercises [Electronic resource]. — Access mode :
http://www.bing.com/search?g=www.berrterenglish.com%2Fexerciselist.
htmlI&FORM=IE8SRC.

25. Business English Pod [Electronic resource]. — Access mode
http://www.businessenglishpod.com/.

26. E. L. Easton Business English online [Electronic resource]. —
Access mode : http://www.eleaston.com/biz/home.html.

27. Macmillan Business [Electronic resource]. — Access mode
http://www.businessenglishonline.net/.
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6.2. JlitepaTypa 3 HiMmeLbKOI MOBM

28. KonbBiHa T. B. OCHOBM MiXKYSIbTYPHOI KOMYHiKaUil OAns CTyOEeHTIB-
€KOHOMICTIB : HaByY. NocibH. — X. : B "IHXEK", 2008. — 152 c.

29. KonbiHa T. B. llpo 6i3Hec Himeubkoto moBoto / T. B. KonbGiHa,
. B. MenbHiveHko. — X. : BA "IHXXEK", 2009. — 271 c.

30. Jlykawosa J1. B. 36ipHMK BNpaB 3 rpamaTuku HiMeLubKol MOBU A4
cTygeHTiB 1 — 5 KypciB ycCix cneuianbHOCTEN BCiX OpM HaBYaHHS. HacTuHa 2
/ NNykawosa J1. B., KypiHHa C. OI. — X. : Bng. XHEY, 2007. — 58 c.

31. Achilles U. Marktplatz. Deutsche Sprache in Wirtschaft / U. Achilles,
D. Klause, W. Pleines. — DW-CDC-DIHT, 1998. — 187 S.

32. Buhlmann R. Wirtschaftsdeutsch von A-Z. Lehr- und Arbeitsbuch
/ R. Buhlmann, A. Fearns, E. Leimbacher. — Berlin-Munchen : Langenscheidt,
1995. -190 S.

33. Buscha H. Geschaftskommunikation / H. Buscha, G. Linthout. —
Ismaning : Max-Huber-Verlag, 1997. — 159 S.

34. Eismann V. Wirtschaftskommunikation Deutsch / V. Eismann. —
Berlin-Munchen-Wien-Zurich-New York : Langenscheidt, 2004. — 185 S.

35. Freyhoff D. Marktwirtschaft. PuHkoBa ekoHOMiKa : HiMeLbKO-
YKpalHCbKMI HaBYarnbHuUin nocibHuk / D. Freyhoff, O. V. Beketova, N. Yzermann. —
K. : Bua. YALY, 1999. — 156 c.

36. Hering A. Geschaftskommunikation. [enoBaa nepenucka wu
neperosopbl No TenedoHy / A. Hering, M. Matussek. — Ismaning : Max
Hueber Verlag, 1996. — 178 c.

37. Miebs U. Kontakt Deutsch / U. Miebs, L. Vehovirta. — Berlin —
Muanchen : Langenscheidt, 1997. — 165 S.

38. Von Bergen H.- P., Fritz Chr. u. a. Gro3- und Auf3enhandel. —
Berlin : Cornelsen Verlag, 2006. — 152 S.

39. Goethe-Institut [Electronic resource]. — Access mode
http://www.goethe.de/lhr/pri/www/deindex.htm.

40. Heidelberg-Germersheimer [Electronic resource]. — Access mode :
http://www.uebersetzungswissenschatft.de/.

41. Humboldt-Universitat zu Berlin [Electronic resource]. — Access
mode : http://www2.hu-berlin.de/uebers/links.html.

42. Institut fur Internationale Kommunikation [Electronic resource]. —
Access mode : http://www.wirtschaftsdeutsch.de/webliographie/Interkulturelle
_Wirtschaftskommunikation/.

43. Interculture [Electronic resource]. — Access maode : hitp:/mwvww.interculture.de/.
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6.3. litepaTypa 3 chpaHLy3bKOI MOBU

44. AnekceeBa . K. Pyccko-dppaHuy3CckunM crioBapb MeXxayHapOaHbIX
oTHoweHun. — M. : Actpenb, ACT TpaHautkHura, 2004. — 713 c.

45. laBpuwmnHa K. C. Pyccko-(hpaHuy3ckun u paHLy3CKo-pyCCKUM
BanOTHO-KpeaAnTHbIN N puHaHcoBbIn crnoBapb / K. C. MNaBpuwuHa, N. H. Cbl-
coeB. — M. : Pycckun a3bik, 1991. — 599 c.

46. lak B. . HoBbin dpaHuy3cko-pycckun cnoBapb / B. [. Tak,
K. A. NaHwwuHa. — M. : Pycckuin a3bik, 2002.— 1196 c.

47. Koutoba K. C. MeTognyHi pekomeHaauil 4O EKOHOMIYHUX TEKCTIB 3
Temu "®iHaHcK" Kypcy "®paHuysbka moBa" ana crygeHTis |-V KkypciB Ta
cnyxadis MITK / ykn. K. C. Koutoba, J1. . MeTteniHa. — X. : Bug. XAEY, 2001. —
48 c.

48. Koutoba K. C. OpuriHanbHi EKOHOMIYHI TEKCTM Ta 3aBAaHHS Ha TeMy
"MixHapogHa ekoHoMmika" 3 Kypcy "®paHuysbka MoBa" Ond CTyOeHTIiB
I-V kypciB ycix cneuianbHocTen / ykn. K. C. Koutoba, J1. Il. MeTeniHa. — X. :
Bug. XOEY, 2000. — 48 c.

49. Kptoukos . I'. TpuckopeHnn kypc dppaHuysbkoi mosu / . . Kptou-
ko, M. . MamoTeHko u gp. — K. : Bua. A.C.K., 2010. — 384 c.

50. MeTtenina J1. 1. BnpaBun Ta 3aBOaHHS OO0 OPUriHaNbHUX €EKOHO-
MiYHMX TeKcTiB 3a Temamun "MixxHapoaHa ekoHomika", "CkrnagaHHSA KOHTpakTy"
HaByanbHoOI gucuunniHn "lHozemHa moBa" ans ctygeHTiB |V, V KypciB ycCix
cneuianbHocTen ycix oopm HasyaHHA / J1. T1. MeTtenina. — X. : Bug. XHEY,
2010. - 45 c.

51. MNonosa N. H. N'pammaTtuka ppaHuysckoro asbika / . H. Nonosa,
XK. A. KazakoBa. — M. : Lingva, 1996.

52. CnpaBo4YHMK Mo rpamMmmaTtuke paHuy3ckoro s3sblika / cocT. E. C. Ko-
yrooda, J1. M. Metenuna. — X. : Bug. "MIHXKEK", — 2005. — 174 c.

53. WTenHbepr H. M. [pammatmka ¢paHuysckoro ssbika. Y. |
[ H. M. WTennbepr. —J1. : NpocBelleHne, 1972. — 342 c.

54. WTenHbepr H. M. [lpammatvmka dpaHuyackoro s3blika. Y. |l
/ H. M. Wrennbepr. — J1. : MNpoceewieHne, 1972. — 214 c.

55. LWepb6a J1. B. bonbLon pyccko-cpaHuy3sckmi cnosaps / J1. B. LLep6a,
M. N. Matycesuy u ap. — M. : Pycckum a3blk, 2004. — 561 c.
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[NopaTtku
Hopatok A

HaB4yanbHU maTepian 3 aHrMiUCbKOI MOBU

1. CTpyKTypa peYeHHs B aHrfiNCbKin MOBI Y MOPIBHSIHHI 3i CTPYKTYpPOHO
peyYeHHs1 B YKpalHCbKin MOBi. Po3noBigHe, nuTanbHe Ta 3anepeyHe pedeHHs.
Tvnn NUTaHb.

2. [Oiecnoo. [onomixHi, nnTaneHi Ta CMUCOBI OiecoBa.

3. Cnocib (gincHun, yMmoBHUI, Haka3oBui). Cnuctema yacis.

4. AKTMBHUI i nacmBHMin cTaH. OcobnMBOCTI BUKOPUCTaHHSA | nepeknaay
MaCMBHOIO CTaHy. Y3ropKeHHs Yacis.

5. be3ocobosi opmu giecnosa. [HdienpukMeTHUK, dYHKLII Ta cnocobu
nepeknaay. IHQiHITMB, dyHKLiI Ta cnocobu nepeknagy. epyHain, dyHKUIT Ta
crnocobu nepeknagy.

6. MopaanbHi giecnosa Ta IX ekBiBaneHTW.

7. YMoBHMI cnocib. EMdaTUyHI KOHCTPYKLT.

8. ®yHkuii giecnis to be, to have, to do, will, should, would. ®yHkuil
aiecnis i3 3aKiH4eHHAM -ing, -ed.

9. IMEHHUK. YTBOPEHHA MHOXWHW. [TPUCBINHUIA BiOMIHOK.

10. ApTuKIb.

11. 3anMeHHuK (3aranbHi BigomocTi). OcoboBi, MNPUCBINHI, BKa3iBHI
3aiMeHHUKN. Heo3HayeHi 3aMeHHNKN some, any i 3anepevyHnin 3anMeHHUK
no. KinbkicHi 3aMMeHHMKM many, much, few. Heo3HaueHo-0coboBUN
3aiMeHHUK one, noro oyHKuil. MNigcnnoBanbHi Ta 3BOPOTHI 3aMMEHHUKM.

12. lMNpukmeTHUK. MpucnisHmkK. CTyneHi NOPIBHAHHS.

13. YuncniBHuk. KinbKicHi Ta nopsagkoBi uyucniBHUKK. [Opib. YutaHHs
doopmyn, XPOHONOrYHUX AaT, MO3HAYEeHb Yacy.

14. pamaTtnyHi  ocobnueocTi  nNepeknagy, (apTuknb,  IMEHHWUK,
NPUKMETHUK, YUCAIBHUK, 3aMMEHHWK, OIECNOBO, MNPUCIIBHUK, MPUAMEHHUK,
cnony4Huk). KoHcTpykuil Tuny the more, the better, there + be.

15. CuHTakcu4Hi ocobnmeocTi nepeknagy (YMOBHE peYeHHs, HeO3Ha4YeHo-
ocoboBi Ta 6e30c000Bi peyeHHs, 6e3cnony4yHUKOBI NiIAPSAHI pedeHHd, cknag-
HoMigpA4HI pevyeHHs, enincuc, emdasa, iHBepCisi, NoABIHE KepyBaHHS Ta iH.).

16. JlekcuyHi ocobnmBocTi nepeknagy (6araTto3HauyHICTb, KOHBepCis,
CUHOHIMIsi, Heornoriamu, "danblusi Apy3i nepeknagaya", GpuTaHCbKMA Ta
aMepuKaHCbKUM BapiaHTU aHrnincbKol MOBW, TEPMIH, Y)XMBaHi BMpasu Ta
cnyx6oBi cnoea, iHWOMOBHI 3ano3unyeHi, abpesiaTypu, YMOBHI MO3HAYEHHS,
BNacHi Ha3BW, aHrnincbka cuctema Mip Ta Baru TOLLO).

17. XaHpoBi 0cobnmMBOCTI nepeknagy.
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18. HanyxwusaHiwi cydikcy, npedikcu aHrnincbKoi MOBU HaYKOBO-TEXHIYHOT
nitepatypn Ta IX 3HayeHHA. OCHOBHI CydiKCUM iIMEHHWKIB, NPUKMETHUKIB,
aiecnis, NPUCIIBHUKIB.

N OkWNE

9.
Futuru

HaByanbHMK maTepian 3 HiMeLbKOI MOBU

IMEHHUK. YTBOPEHHSA MHOXWHW IMEHHUKIB.

ApTukni. OCHOBHI OYHKLiT apTUKNiB, BXXMBaAHHS apTUKIIB.

[MpukmeTHUK. CTyneHi NOPiBHSAHHS MPUKMETHUKIB.

UncniBHuk. ApudpmeTnyHi gii. [pio.

3aNMeEHHMUK.

[MpucniBHUK.

[MPUUMEHHMUK.

MNopsaaok cniB HIMELBLKOro PeYeHHs.

Yacu piecnie (Prasens, Prateritum, Perfekt, Plusquamperfekt,
m Aktiv).

10. MNacuBHun cTtaH pgiecnoBa  (Prasens, Prateritum, Perfekt,
Plusquamperfekt, Futurum Passiv).

11. Tvnun nuTanbHUX peYeHb. 3aranbHe NuTaHHs. CneuianbHe NUTaHHS.
AnbTepHaTuBHE NUTaHHSA. Po3ainoBe nuTaHHS.

12. MopanbHi giecrniosa Ta IX eKBiBaneHTw.

13. IHQIHITUBHI KOHCTPYKLII Ta rpynu.

14. CknapgHonigpsiaHi peyeHHs, X Buawn.

15. ' YmoBHMI criocib. Hacm ymoBHOIo criocoby. YMOBHI CKaaHOMapsiaHi peHYEHHS.

16. Jlekcuko-rpamaTUyHi Ta CTURICTUYHI OCOBNUBOCTI HAYKOBUX TEKCTIB.

HOO~NOOhAWNE

HaB4yanbHuin matepian 3 hpaHLy3bKOI MOBU
ApTUKIb.
3aNMEHHHUIK.
['pyna yacis iHONKATUBY.
YMoBHUI cnocib.
[MacuBHa dopma.
IHiHITUB. DYHKUIT IHIHITMBY.
[ienpUKMETHUK.
HienpucniBHuK.
[MopsaOok cniB y peyeHHi.

0. Y3rog)XeHHs 4aciB iHOMKaTUBY.

11. CnoBOTBOPEHHS.

12. CknagHocypsigHe peveHHs.

13. CknagHonigpsigHe peyveHHs.

14. JleKCW4YHi, rpamaTtuyHi Ta CMHTaAKCU4YHIi 0COBNMBOCTI nepeknany
HayKOBOIO TEKCTY.
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3pasku ekzameHauUiHUX 3aBAaHb ONs NepeBiPKU 3HaHb 3 rpamMaTUKy,
NEeKCUKX Ta HAaBUYOK YMTaHHSA

Examination Paper for the Postgraduates

Test 1

Assignment 1. A. Read the text and complete it by using a suitable
item from the box.

stock market perfect competition economic profits

monopolistic markets financial support corporate profits

profits risks investors

monopoly power monopoly profits taking risks
Profit

In a perfectly competitive system, (1) are merely temporary rewards
for innovations and for those entrepreneurs who anticipate changes in the
pattern of consumer demand.

In the United States, (2)  account for about 10 percent of the national
income

The following sources of economic profit can be identified:

Innovations and anticipation of consumer demands. This is a source of
short-term profit even under (3) . Those who market new products and are
shrewd enough to predict changes in the pattern of consumer demand will
earn temporary economic profits. Under perfect competition, of course, free
entry will reduce these profits to zero in the long run. However, shrewd
entrepreneurs continually shift their funds from declining industries to growing
industries. This is what playing the stock market is all about! (4)  who
supply funds at the right time to finance expansion of industries with the right
ideas can turn temporary profits into a permanent source of income. (5) __ of
innovators is the drive that keeps the capitalist system moving.

Risk taking. More often than not, innovations involve (6) . Profit can
be regarded as a payment to entrepreneurs for taking risks. As you're well
aware, not everyone who plays the (7) __ succeeds. Only a few shrewd or
lucky investors strike it rich by always buying the stock of companies just as
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those companies begin to earn economic profits and then selling it just when
those profits fall to zero. There are a great number of other investors who
make little profit or lose money by (8)__ . In effect, starting new enterprises
and investing in them are a bit like gambling. The rewards can be viewed as
9__.

Exercise of monopoly power. The exercise of (10)__ can be a source
of long-term profits in a market. For this to be the case, there must be a
barrier to entry that prevents the market from becoming contestable. In
(11) __ , barriers to entry result in profits that are more than temporary
rewards for innovation. They are a source of concern to consumers and
policymakers because they stem from prices higher than the marginal cost of
producing goods. Increased competition can eliminate monopoly profits and
result in net gains in well-being as production increases and prices fall to the
minimum possible average cost. Often governments allow firms to earn
(12) by granting exclusive franchises and enacting policies that set up
barriers to entry into markets.

Comprehension

B. Read the text carefully again and answer these questions.

1. What are economic profits in a perfectly competitive system?

2. What are the sources of economic profit?

3. What is the source of a short-term profit in a perfectly competitive
market system?

4. Which of the rewards can be regarded as a payment to entrepreneurs
for taking risks?

5. Which of the factors can eliminate monopoly profits?

C. Which of these statements are true?

1. A risk-averse investor is one who, given a choice between two
investments that have the same expected return, chooses the one with less
variation in return.

2. Economic profit is the return to entrepreneurship. It can result from
innovation and from anticipation of changes in consumer demand.

3. Land is an immobile output.

4. An investment decision involves an outlay of funds today to acquire
capital that will provide revenue over a period of time in the future.

5. When market interest rates are high, normal profit is low.
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Language Review

Assignment 2. A. Match the nouns 1 — 6 with the nouns a) — f) to
make new compounds.

1. sales a) officer
2. savings b) car

3. customs C) assistant
4. needs d) trade
5. sports e) analysis
6. overseas f) account

B. Choose the necessary word and put it in the sentence.

1. The seminar on "Motivation at Work" was cancelled through _ of
interest.

2. We are starting a new ____ of negotiations with GVC Steelworks next
month.

3. We have pleasure in including further information about our __ of
products.

4. Experts forecast that the _ of living will decrease slightly next year.

5. Writing letters by hand is a complete __ of time. | always type them
on the computer.

6. There was a growing ___ of interest between her business dealings
and her position as a politician.

7. They accused the striking workers of being in ___ of contract.

8. The __ of unemployment will soon reach 20%.

a) level; b) conflict; c) lack; d) waste;

e) range; f) breach; g) round; h) cost.

Writing

Assignment 3. Put the lines in the correct order to write an e-mail.

To: All staff From: Robert Smith

Subject: Use of work facilities

a) Besides, any increase in our overheads means a reduction in
everybody's end-of-year bonus.

b) Consequently, | have to remind all staff that using work facilities for
private purposes is unethical.
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c) Two of our main customers have recently remarked that trying to
get through to us on the phone has become rather difficult.

d) | am therefore forced to conclude that members of staff are using
our phones for personal calls.

e) In addition, our telephone bills have increased steadily over the
past 18 months.

f)  This, however, has not been matched by a comparable increase in
the volume of our business transactions.

g) Can | urge everyone who needs to make a private call to use either
the public phone in the cafeteria or their personal mobiles.

Grammar Focus

Assignment 4. A. Put the items in the correct order to make
sentences.

1. input/an/immobile/is/Land

2. for/a/the/ of / Interest/ use /funds /payment/is

3. the/land/ price /is/for/ paid / the / Rent / use / of

4. or/is/replenishing / the / of / to / process / stock / capital / adding /
Investment

5. incomes / In/ country / is / significant / in / there / variation / every /
annual / people's

B. Below are the answers given by a shopper during a market
research survey. Write the shopper's answers in reported speech.
Example: | wash my hair more than twice a week.
She said she washed her hair more than twice a week.
1. | don't always buy the same shampoo.
2. The price influences my decision most.
3. | have been using my present brand for two years.
4. 1 had used the previous brand for three years.
5. | have never used hair colour.
6. | like my natural colour.
7. 1 would use hair colour if it were as easy as shampoo.
8. | would be willing to pay £5 for hair colour.
9. | will accept the free sample.
10. No, you can't telephone me next week.
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Test 2

Assignment 1. A. Read the text. Some parts of the text were taken
out. These extracts are listed below the text. Complete each gap with
the appropriate extract.

Monopsony

Control over the prices of input services can exist on the buyers' side of
(1) ___ if a single buyer or organization of buyers buys a significant share of
the total available amount of a particular input service. Whereas a monopoly
exists when there is a single seller in a market, a (2) ___ exists when there is
a single buyer with no rivals in an input market. Monopsony is the analogue of
(3)___ for the buyers' side of a market.

(4)__ exists when a single firm buys the entire market supply of an
input that has few, if any, alternative employment opportunities. (5)  has
the power to set the prices of the input services it purchases.

(6)___ is as rare as pure monopoly. A single firm that employs all
workers in mining jobs in an isolated frontier town is an example of a pure
monopsony. The U.S. government as sole purchaser of many defense-
related items, such as weapon systems, is a pure monopsonist for those
inputs. Similarly, some federal agencies are monopsonists in certain (7) .
For example, the Federal Aviation Administration has been the sole employer
of air traffic controllers, giving it the authority (8) . This power was dearly
demonstrated when President Reagan fired all air traffic controllers rather
than grant their demands for higher wages and changes in working conditions
after they engaged in an illegal strike. Because there was only one employer
of air traffic controllers, the controllers who lost their jobs were compelled to
enter different occupations.

Professional sports in the United States is a good example of an
industry in which a few firms acting together, can behave as if they were
(9) . There are usually 20 to 30 teams in a professional sport. Most
professional sports leagues have some mechanism for reducing competition
that would bid up the salaries of athletes. The group of teams acts together
as if it were (10)___ . Draft rules typically limit the negotiation rights of a single
player to a single team in a league. Each team has its quota of players, and
the system prevents one team from acquiring all the best new players.
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In some sports, players can become free agents after a certain number
of years of service to a team. Free agents can invite competing teams to bid
for their services. Although free agency has resulted (11)  for sports stars,
teams can still collude to keep the salaries of free-agent players lower than if
teams competed actively. In 1987 an arbitrator ruled that owners of the 26
major league baseball teams had colluded illegally to avoid (12) __ of players
who were free agents.

a) a monopsonist; g) a pure monopsony;

b) to set wages; h) a single buyer;

C) an input market; 1) labor markets;

d) a monopsony firm; J) in sharp salary increases;
e) bidding up the salaries; K) pure monopsony;

f) a monopsony; 1) monopoly.

Comprehension

B. Read the text in more detail and answer the guestions that
follow it.

1. What is the condition for existing control over the prices of input
services on the buyers side in an input market?

2. When does a monopsony exist?

3.  What is a monopsonist's power?

4. Can you give any example of a pure monopsony?

5. Why is the U.S. government a pure monopsonist for many defense-
related items?

C. Decide if the following statements are true (T) or false (F)?

1. A pure monopsonist is a single firm that buys the entire market supply
of an input with few alternative employment opportunities.

2. Monopsony power is the ability of a single buyer to influence the price
of an input it purchases.

3. Marginal input cost for a monopsonist increases as the monopsonist
employs more of an input's services.

4. Because a firm hiring labor services in a competitive market can
obtain all the workers wants per day at the market wage, the marginal input
cost of labor is equal to the daily wage for firms without monopsony power.
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5. A firm with monopsony power maximizes profits by hiring an input's
services up to the point at which the marginal input cost just equals the
marginal revenue product of the input.

Vocabulary

Assignment 2. A. Match each verb on the left with two phrases on
the right.
a) between two products
b) a product

to launch c) somebody's imagination
to capture d) a message to somebody
to differentiate e) one product from another
to communicate f) somebody's attention

g) an advertising campaign
h) with somebody

B. Cross out the item which does not normally go with the key
word.

1.
to offer‘\ to @[pw
to accept to pay
2. to be accused of to be involved in
=y
a cover-up
/
to be employed by to be implicated in
3. to make to admit

to be guilty of to deny
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4.
complete absolute
high serious
5. question actions
behaviour espionage
6.

to become to declare something

to change to make something

Assignment 3. A. Combine these sentences using whose.

1. The CEO Anton Vizi resigned last week. His leadership style had
provoked a lot of criticism.

2. Some staff are disappointed. Their training programme was
postponed.

3. Some stores will have to be closed down. Their performance is
deteriorating

4. United Steel is now almost bankrupt. Its former director was guilty of
embezzlement

B. Complete the words to make the corresponding adverb for each
adjective.

Adjective Adverb

1. considerable considera__
2. dramatic dramatic___
3. gradual gradual
4. sharp sharp

5. significant significant____
6. slight sli__~

7. steady stea_

8. substantial substan
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Practice
Assignment 4. Read the text below and complete it with the correct
prepositions.
My name's Bill Atkins. I'm (1) Manchester, and I'm an IT consultant. |
have a passion (2)___ anything that's related (3)__ computers. | graduated

(4) __ maths and computer science (5)___ Imperial College, London. Since
then, I've been working (6)  a very exciting project (7) __ Bulgaria,
developing new software (8) _ a government ministry. (9)___ addition, |

also train the ministry IT staff (10) __ the use (11) _ new technologies.

I'm going (12) _ home (13)  three months’ time, when the project
finishes. I've just read (14) _ an interesting vacancy (15) _ an IT job
(16) __ a famous bank, so I'm going to apply. | love what | do because it's
not only (17) _ machines. | work (18) _ a team most (19)  the time.
(20)__ top (21)__ that, I'm also responsible (22)  training alot (23)  people.

Grammar Check

Assignment 5. A. Underline the mistake in each sentence and
correct it.

1. We carried out a full study and collected a lot of informations.

2. Advertisers as Benetton have very provocative campaigns to get
publicity.

3. He needs lots of equipments for his new business.

4. Advertising on the Internet is cheaper as advertising on TV.

5. A product as ours is always successful on the American market.

B. Rewrite the extracts from a speech made by a chief executive
officer, using reported speech. Make any other necessary changes.

1. We are going to have two main objectives in the coming year.
He said

2. We have already started to work on improvements.
He said

3. Last year we encountered a number of unexpected problems.
He said

4. We will have to innovate in new areas of business.
He said

5. We can then re-establish our company as market leader.
He said
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Test 3

Assignment 1. Read the text and choose the best sentence below
to fill each of the gaps. Do not use any sentence more than once. There
IS one extra sentence. There is an example at the beginning (0).

1) Next month Gillette will launch the successor to its very successful
Mach3 razor. Although the company would like it to be as revolutionary as the
Mach3 was in its day, the latest version is unlikely to be more than
evolutionary. That might not, however, prevent it from making a large
contribution to Gillette's profits. These days, great fortunes can be made from
seemingly modest innovations.

2) Big firms still hope for great breakthrough inventions — products that
will contribute to their profits for at least a decade. They are, however, coming
up with fewer and fewer such inventions. (0) That explains the high number
of researchers leaving big firms. Indeed, in the past, small firms have been
responsible for the majority of breakthrough products. The USA's Small
Business Administration claims that the personal computer and the Polaroid
camera came from small entrepreneurial organisations — and these are only
some of the products from a list of items beginning with the letter "p".

3) (1)___. Thatis to say they are generally more able to improve the ways
in which products invented elsewhere are manufactured, marketed and
continually improved. Most of the companies that have created huge amounts of
wealth have done so by inventing great processes, not great products. (2) .

4) So what implications does this have for big firms? Does this mean
they should sack all their scientists and leave inventing to others? (3) . For
some time the computer industry has, in effect, relied for much of its research
and development on small firms supported by external capital. And the
telecoms industry is outsourcing more and more research to smaller firms in
India and elsewhere.

5) Without their own research labs, however, big firms fear that they
may be taken by surprise and have their businesses ruined by a revolutionary
innovation invented by an entrepreneur. But, as history has shown time and
time again, employing in-house scientists and researchers provides no
guarantee that their work will protect the company from technological change.
(4) . It is far better if managers in big corporations keep an eye on the
outside world and their minds open to any new ideas they see there. (5) .
They can find innovative ways to bring them to market and thereby guarantee
future sources of income for their employers.
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« That explains the high number of researchers leaving big firms.

» Dell, Toyota and Wal-Mart, for example, have succeeded by coming
up with efficient ways of getting ordinary products into the hands of
consumers more cheaply than their rivals.

 In practice, more and more are doing just that.

« Xerox, AT&T and IBM, for instance, spent millions on such research,
but were all overtaken by new technologies.

» Big firms are better at less dramatic forms of innovation.

* They can then buy them and do what they do best.

» This is despite the fact that large companies within many industries,
particularly pharmaceuticals, continue to spend large sums trying.

Assignment 2. Match the word with its definition: find the word in
the marked paragraph of the text.

1. An organization that makes or sells goods or services in order to get
money. (p. 1)

2. The money that you gain from a business activity or from selling
something, which is the difference between the amount you have spent and
the amount you have earned. (p. 2)

3. Thinking of a new machine, system etc, or a false story, excuse etc. (p. 3)

4. A large amount of money that can be used to start a new business or
business activity and from which you may at some time receive a profit. (p. 4)

5. A new invention, especially one that is being used for the first time
and that people are not yet used to. (p. 5)

Assignment 3. Choose the best word or phrase that best
completes each sentence.

1.  profit is always calculated without deducting taxes and other
charges.

Full; Net; Whole; Gross.

2. We are having trouble filling the positions because of the of
skilled workers.

surplus; reduction; shortage; wealth.

3. your staff means allowing them to make their own decisions.

Appraising; Screening; Enforcing; Empowering.
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4. Falling sales in the US are bound to affect the company's

currency; liabilities; bottom line; productivity.

5. This year's balance __ shows that the company is clearly on the
road to recovery.

form; account; sheet; book.

Assignment 4. Fill in the gap with the appropriate word.
Licensed, indistinguishable, designer, genuine, court, copyright,
vulnerable, profitability, on the side, counterfeiting.
1. Expensive ___ fashion items are commonly copied products.
. Copies are so well made that they are almost ____ from the original.
. Many consumers prefer to pay more fora ____ brand.
____manufacturers receive permission to produce branded goods.
. The overseas printer produced extra books and sold them
. The music industry is very concerned about ____infringement,
. Increased counterfeiting affects the brand owners' future
. CDs and Videos are particularly __ to piracy.
. One legal action against counterfeiters is to take themto
10. To most people _ means forged currency.

© 0N UAWN

Assignment 5. Open the brackets and put the verb in the correct
form; put questions to the words in italics and write your questions down.

1. I (to think) of applying for the position of Team Leader.

2. Luxembourg's economy __ (to fall) dramatically since the boom
years of 1999 and 2000.

3. We __ (tolose) salesifwe _ (not/ reduce) the price.

4. | __ (to recognize) my old boss at once even though | (not/ see)
him for over 20 years.

5. We __ (to agree) that the project ___ (to be) good for the company's
reputation.

6. China, whose economy ___ (to grow) at eight per cent a year, ___ (to
account) for a third of the world's growth in oil demand.

7. The CEO Anton Vizi, whose leadership style _ (to provoke) a lot of
criticism, ___ (to resign) last week. (When?)

8. Information ___ (to produce) faster than managers can deal with it.
(What?)
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9. The advantages and disadvantages of accepting the project __ (to
discuss). (What?)
10. No detailed cost breakdown __ (to carry out).

Test fur Aspiranten

Aufgabe 1. Lesen Sie den ganzen Text durch. Erganzen Sie die
Satze durch die passenden Satzteile unten. Ein Beispiel dafiir konnen
Sie im ersten Textabschnitt unter (0) sehen. Ubersetzen Sie die ersten 2
Absatze in lhre Muttersprache.

COMPAQ: Vertriebsstrategien im umkampften PC-Markt

1) Der Verkauf von Computern boomt. Mit dem Absatzzuwachs und
dem steigenden Konkurrenzdruck (0) (dndern sich auch die
Absatzkanale). Direktversender, Elektronikmarkte und sogar
Lebensmittelhandler verkaufen PCs.

2) Auch der weltweit fuhrende Hersteller von PCs und ServerSystemen,
COMPAQ, (1) . Die frihere Politik, die Kunden mit hochpreisigen
Produkten ausschliel3lich Uber den Fachhandel zu bedienen, liel3 sich nicht
langer aufrechterhalten. COMPAQ hat deshalb weltweit ein neues
Vertriebsnetz entwickelt. Das «Optimized Distribution Model» (ODM) bietet
neue Wege bei Produkten und Vertrieb. Ziel des ODM-Modells ist es,

(2) , die sie wunschen, in genau der Ausstattung, die sie brauchen,
und die Produkte genau zu dem Zeitpunkt auszuliefern, zu dem der Kunde
sie haben madchte.

3) Im Mittelpunkt des neuen Modells steht (3) :
Standardprodukte werden nicht mehr nach Planzahlen, sondern auf
Bestellung gefertigt. Damit werden unnodtige Kosten fur Lagerhaltung
beseitigt und Kostenvorteile erwirtschaftet. Partner wie Kunden profitieren
von besserer Produktverfigbarkeit, genauerer Terminierung der Auslieferung
und von niedrigeren Preisen.

4) COMPAQ will (4) . Ziel des weiteren Ausbaus und der
Optimierung der Vertriebsstrategien sind im Besonderen Kklein- und
mittelstandische Unternehmen, die von malRgeschneiderten Losungen, wie
sie das ODM-Modell anbietet, in besonderem Mal3e profitieren.
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5) COMPAQ setzt seit seiner Grindung (hundertprozentig)

(5) . Fir COMPAQ-Vermarktungspartner bedeutet das, dass sie
sich absolut auf COMPAQ verlassen konnen. In Deutschland sind es ca.
1.600 Vermarktungspartner, weltweit tber 38.000.

(0) andern sich auch die Absatzkanale.

a) die Produktion auf Bestellung

b) auf den indirekten Vertriebskanal

c) musste auf den aggressiven Wettbewerb reagieren

d) seine partnerschaftlichen Kundenbeziehungen strategisch erweitern
und intensivieren

e) den Kunden genau die Produkte zu liefern

Aufgabe 2. Ordnen Sie die Termini ihren Definitionen zu.

das Angebot der Markt die Konkurrenz

der Standort das Marketing
1) Angebot bzw. Anbieter vergleichbarer Guter am Markt;
2) der Ort, an dem Angebot und Nachfrage zusammentreffen,;
3) konsequente Ausrichtung aller unternehmerischen Aktivitaten auf
den Markt;

4) die Menge an Gutern und Dienstleistungen, die verkauft werden soll;
5) geographischer Ort, an dem ein Unternehmen seine Leistungen erstellt.

Aufgabe 3. Finden Sie Synonyme.

1) der Anbieter a) die Waren

2) die Bevolkerung b) herstellen

3) die Guter c) an den Bedarf orientieren
4) produzieren d) das Verbrauchsgebiet

5) auf die Bedurfnisse ausrichten e) der Verkaufer

6) die Einsicht f) Verkaufsplane machen

7) der Konsumbereich g) die Einwohner

8) Absatzprognosen erstellen h) das Verstandnis

Aufgabe 4. Erganzen Sie die Satze durch passende Worte.
Ein Drittel der Bekleidung kommt aus Asien

Der Antell Lieferant verlagert  Verteilung die Beschéftigung
Gegenwértig  Produzent Wachstums steht  Textilgeweben
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1) Die Globalisierung hat die geografische der Produktion binnen
zwei Jahrzehnten dramatisch verandert.
2) In Deutschland hat sich die in der Textil- und Schuhindustrie

binnen vier Jahren um 40 Prozent vermindert, wahrend sie zum Beispiel in
China um 57 Prozent zugenommen hat.

3)  werden 60 Prozent der Bekleidungsexporte in
Entwicklungslandern hergestellt.

4) Der wichtigste _ ist Asien; auf diese Region entfallt ungefahr ein
Drittel aller Ausfuhren.

5) China ist inzwischen der fuhrende __ von Bekleidung; das Land
liefert schon 13 Prozent des Weltangebots.

6) In der Textilindustrie hat die Globalisierung fruher begonnen;
Spinnereien und Webereien sind schon in den sechziger Jahren nach Asien
______worden.

7) Doch trotz des starken _ der Garn- und Gewebeproduktion in
den Entwicklungslandern sind die Industriestaaten noch immer die groften
Anbieter.

8 _ der Lohnkosten ist in diesen Landern dank stark
automatisierter Produktion geringer als bei Bekleidungsherstellern.

9) So ist heute immer noch Deutschland mit einem Anteil von 12
Prozent der grof3te Exporteur von .

10) An zweiter Stelle _Italien mit einem Anteil von 8 Prozent.

Aufgabe 5.

A. Stellen Sie das Verb in die entsprechende Form.

Leider mussen wir unsere Bestellung teilweise widerrufen (Prateritum).

Die Waren treffen laut dem Vertragstermin ins Werk ein (Perfekt).

Die Verhandlungen verlaufen gut, Frau Mduller erhalt einen guten
Auftrag (Perfekt).

B. Bilden Sie Passiv-Satze.

Der Kaufer uberweist schon am nachsten Tag das Geld auf das
Lieferantenkonto (Prasens).

Wir laden unsere Stammkunden personlich zum Messebesuch ein
(Perfekt).

Man muss die Herstellungstechnologie endlich verbessern (Passiv mit
dem Modalverb).
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C. Erganzen Sie die Satze durch die Prapositionen.
Mein Chef interessiert sich sehr _ Aktienkurse an der Borse.
Er freut sich schon sehr die Dienstreise nach Deutschland.

D. Bilden Sie je ein Satzgefiige aus zwei Satzen.

Das Material ist nicht in Ordnung. Die Kisten kénnen nicht mehr benutzt
werden.

Der Kopierer funktioniert nicht. Er wurde vor kurzem repariert.

Test de francais
pour les boursiers de thése et les compétiteurs

Devoir 1. Lisez le texte. Trouvez les propositions justes parmi les
propositions données et remplissez les lacunes. (Il y a un exemple au
début du texte (0); il y a une proposition fausse).

Les Etudes de Motivations
[1] Pour recueillr des renseignements sur le comportement, les
motivations et les attitudes d'un public déterminé, on procéde généralement a

des enquétes spécifiques auprés de celui auquel on s'intéresse. _ (0)
une enquéte peut porter sur tous les individus qui le composent; on parle
alors d'une enquéte exhaustive. La plupart du temps, cependant, (1)

est trop grand pour mener une telle enquéte; aussi a-t-on recours au diverses
enquétes par sondage.

[2] La technique de I'enquéte par sondage se fonde sur le raisonnement
inductif: en observant un cas particulier sur un échantillon on cherche a
arriver a la connaissance de certains traits __ (2) . En d'autres termes, on
essaie d'estimer les caractéristiques d'un ensemble (individus, organismes) a
partir de renseignements obtenus d'un échantillon représentatif. Ainsi, par
exemple, on peut estimer le pourcentage des foyers qui possédent une
télévision a partir d'un sondage aupres de quelques milliers de foyers ou bien
le pourcentage de lecteurs abonnés a un journal particulier _ (3)__ . La
validité de l'estimation dépendra naturellement de la "représentativité" de
I'échantillon observe, c'est-a-dire du choix adéquat d'un échantillon. Il faut,
tout d'abord, _ (4)___ qui peut étre ciblé selon des critéres geographiques
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(par exemple habitants d'une ville), sociodémographiques (par exemple
lycéens et lycéennes), socioprofessionnelles (par exemple enseignants entre
30 et 40 ans) ou des critéres relatifs a un marché (par exemple possesseurs
de magnétoscopes, consommateurs de plats surgelés, etc.). Il faut aussi
préciser l'objet de I'enquéte et son but pour déterminer ce qu'on veut
observer avant de choisir une méthode d'échantillonnage. Ceci est
particulierement important lorsqu'une entreprise confie la réalisation
matérielle du sondage a des spécialistes en dehors de celle-ci.

[3] La technique du sondage est donc fondée sur I'emploi d'une
méthode représentative qui évite de devoir faire l'inventaire de I'ensemble
d'un public pour __ (5)__ . Il suffit 'observation d'un microcosme bien choisi,
gui ne soit ni trop grand (il ne s'agit pas de recensement) ni, surtout, trop petit
pour éviter des généralisations trop hatives et erronées. Les spécialistes du
marketing relévent plusieurs méthodes dont la méthode probabiliste, un choix
au hasard, par tirage au sort basé sur une liste préalablement donnée, est
peut-étre la plus répandue. C'est le cas, en particulier, des sondages
d'opinion auxquels procédent, entre autres, la S.A.F.R.E.S. (SOCIETE
FRANCAISE D'ENQUETES SUR LES SONDAGES) et 'EXPRESS-GALLUP.
Pour importante qu'elle soit la sélection de I'échantilllon, le succes de
I'enquéte dépend en large mesure de linstrument qui sert a recueillir
I'information voulue, le questionnaire. Liste de questions écrites ou orales,
I'objectif du questionnaire est la recherche de renseignements aussi complets
que possibles grace a la formulation de questions précises, claires et
facilement compréhensibles.

(0) » Lorsque le public est peu nombreux

« a partir d'un sondage de quelques centaines de personnes

 d'un public plus large

* le public auquel on s'intéresse

 se faire une idée de son comportement et ses habitudes

« définir clairement le public auquel on s'adresse,

» afin de mieux adapter les actions commerciales aux désirs des consommateurs

Devoir 2. Trouvez le terme économique dans le paragraphe marqué
du texte et associez-le a sa définition.

1. Une enquéte qui porte sur tous les individus qui composent le ublic [1].

2. L'enquéte dont la technique se fonde sur le raisonnement inductif:
en observant un cas particulier sur un échantillon on cherche a arriver a la
connaissance de certains traits d’'un public plus large. [2]
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3. La méthode sur I'emploi de laquelle est fondée la technique du
sondage et qui n'exige pas I'étude de I'ensemble d’un public pour se faire une
idée de son comportement et de ses habitudes. [3]

4. Un groupe de personnes ni trop grad, ni trop petit dont I'étude
permet de se faire une idée du comportement de I'ensemble d’'un public. [3]

5. La méthode de I'étude du comportement et des godts du public qui
est basée sur un choix par hasard des personnes sur la liste. [3]

Devoir 3. Choisissez la réponse juste.

1. Quand recourt-on a I'enquéte exhaustive?

a) quand le public auquel on s’intéresse est trés nombreux;

b) quand une enquéte peut couvrir tous les individus auquels on s’intéresse;

c) quand on choisit le public selon des criteres socio-démographiques.

2. L’enquéte par sondage se fonde sur

a) l'étude des caractéristiques dun ensemble a partir de

renseignements obtenus d’un échantillon représentatif;

b) les critéres géographiques;

c) le pourcentage de lecteurs abonnés a un journal particulier.

3. Avant de choisir une méthode d’échantillonnage il faut

a) estimer le pourcentage des foyers qui posséde une télévision;

b) influencer les habitudes du consommateur;

c) préciser I'objet de I'enquéte et son but pour détrerminer ce qu’on
veut observer.

4. Pour une méthode représentative il suffit

a) l'étude de I'ensemble d’un public pour se faire une idée de son
comportement et de ses habitudes;

b) l'observation d’un micricosme bien choisi ni trop grand ni trop petit;

c) influencer la clientéle potentielle.

5. La méthode la plus répandue parmi les specialists du marketins c’est

a) la méthode representative;

b) la méthode d’échantillonnage;

c) la méthode probabiliste.

Devoir 4. Remplissez les lacunes avec les mots.

questions fermées, prendre la forme, comportement d'achat,
a leurs besoins et a leurs désirs, la personne interrogée, un choix limité

1. Le questionnaire doit étre construit de telle sorte que les questions
ne puissent influencer le comportement de (2).
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2. Les types de questions se groupent essentiellement en deux
catégories: (2) et questions ouvertes.

3. Les questions fermées offrent (3) de réponses (questions
provoquant une réponse affirmative ou négative [par exemple" aimez-vous
les yaourts?" _oui / _ non] ou des questions a choix multiple [par exemple
"parmi les marques d'eau minérale, cochez celle que vous préférez"
_ Perrier; _ Badoit; _ Vichy, Evian],

4. Les questions ouvertes peuvent aussi (4) de questions
"pourquoi” qui visent a découvrir les motifs des réponses des enquétés,
mettant ainsi I'accent sur leur motivation.

5. Les études de motivation cherchent a déterminer les raisons qui
portent les consommateurs non seulement a juger un produit conforme

(5) mais, surtout, a la décision de I'acheter.

6. Inspirées par la psychologie du comportement (le behaviorisme), les
études de motivation fournissent de précieux renseignements non seulement
en ce qui concerne la clientele et son (6) (nature des motivations qui
poussent a I'achat), mais aussi en ce qui concerne la publicité pour choisir le
type de promotion publicitaire a employer.

Devoir 5. Ouvrez les parenthéses et mettez le verbe a la forme die.
Posez la question au groupes soulignés.

1. Le technicien (répondre) qu’il a fermé la porte du laboratoire la veille.

2. Nathalie a annoncé a tous les employés que la réunion (avoir lieu) le
lendemain prochain a 16 heures.

3. Simon a dit qu’il y_a dix _ans lui et son cousin, ils (crée) une
entreprise.

4. Le PDG a souligné que la situation économique (étre) trés dure et
qu’ll (falloir) travailler beaucoup pour que I'entreprise puisse survivre.

5. Si la directrice de marketing mentait aux clients, I'entreprise (ne pas
pouvoir) vendre les machines anciennes.

6. Si le travail a la chaine (ne pas étre) si monotone, il n‘aurait pas
abandonné 'usine 'année derniére.

7. SiJean-Marc avait plus d’expérience, il (réussir) a trouver du travail.

8. Il faut que le publicitaire (faire) preuve d’habileté verbale et (dire) les
choses de maniére originale.

9. Nous voulons que vous (accomplir) ce devoir le plus vite possible.

10. Je ne suis pas sUr que ces ingénieurs (étre) assez compeétents.
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3pa3oK ocpopmrieHHA pecepaty

MIHICTEPCTBO OCBITU | HAYKN YKPAIHU
XAPKIBCbKMN HALIOHATTbHNM EKOHOMIYHWI YHIBEPCUTET
IMEHI CEMEHA KY3HELA

Kadgbegpa iHo3eMHMX MOB Ta nepeknagy

PEOEPAT
3 MpoYnTaHol MOBOIO IliTepatypu
3 cbaxy (Ha3Ba cneujianbHOCTI, Wndp)
Ha Temy: " "
acnipaHTa (3gobysava)

(npisBuLLe, iM’'S1 Ta NO BATbKOBI )

HaykoBui KepiBHUK
AOKTOP _ Hayk, npod.
npi3suLLe, iM'a Ta No 6aTbKOBI
/nignunc/

[MevaTka
BUKNagady__ MOBM
npi3suLLe, iM'a Ta No 6aTbKOBI
/nignnc/
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Beryn

1. KeanidikauivHi BUMorn go acnipaHTis

2. MeTa | 3aBAaHHA HaBYaribHOI AUCLUNIIHN

3. HaBuyanbHO-MeTOAMYHI MaTepianu 3 HaB4asribHOI ANCLUUMAIHN
4. OpraHisauist HaB4anbLHOro npowecy

5. DopMM NOTOYHOrO KOHTPOSIO | BUMOTM Ha iCMUTI

6. PekomeHaoBaHa nitepaTtypa

[lonaTtku
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