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BUKOPUCTAHHSA CTPATETTYHOI'O MAPKETUHI'OBOT'O IHCTPYMEHTAPIIO
B MEXKAX TOPI'OBEJIBHOI'O CIIIBPOBITHUIITBA

Hramenko O.B., Kynenko K.I.

USE OF STRATEGIC MARKETING TOOLS WITHIN
THE FRAMEWORK OF TRADE COOPERATION

Ptashchenko O.V., Kutsenko K.I.

Y cmammi  posensmymo cmpameciunuti  mapkemuHeo8utl
iHcmpymenmapii, AKul GUKOPUCMOBYIOMb NIONPUEMCTNGA 6
Medrcax 30TUCHEHHS MOP208ENbHO20 CNiGPOOIMHUYMEA.
Busnaueno, misxxcnapoOuuii  mapkemune € camMOCMitiHOIO
2any33io  OiAnrbHOCMI NIONPUEMCINBA 3d YMOBU 8UX00Y Hd
306HIWHI PUHKU, AKA € CUCMEMOI0 NIAHYBAHMA, peanizayii,
KOHmMponio  ma  auanizy — 3axodie  no  6NAUGY  HA
bacamonayionanvhe punkoge cepeoosuuje i NpUCMOCYBAHHS
0o iT ymo6 Ha nionpuemcmei, sike 30IUCHIOE CE0H0 OISIbHICHb
6inbw Hidic 6 00HIU Kpaini. [Ipedcmaesneno po3enso 0CHO8HO20
IHCMPYMEeHmMapito MidiCHapoOOHO20 MAPKEMUHL).
Biomeoprosanvna eiokpumicme Kpainu npu GUKOPUCMAHMI
MIHCHAPOOHO20 MAPKEMUHey 3anexcums 6i0 HAA6HOCMI &
oepoicasi npupooHux 6azamcme — eHepeemuiHuUx pecypcis,
CUPOBUHU Ol NPOMUCTOB0CMI,  NPOO0BOTbCMEA 04
Hacenenns. Pisenv siomeoproganvhoi giokpumocmi depoicasu
mum GUWUU, YUM GUWUL DIBEHb T MEXHIKO-eKOHOMIYHO20
po3eumky ma uum menwa genuyuna it BBII i 3ab6e3neuenicmo
BIACHUMU NPUPOOHUMU PECYPCAMU.

Tomy 3a makux ymMo8 pO3BUMKY CGIMOBOI eKOHOMIKU
3any4enHs MexHoN02ill po32NA0aioms K O0OUH 3 20108HUX
YUHHUKIE 3POCMAHHA eKOHOMIKU AK Mpanc@hopmayitinux
Kpain, max i possunymux. Bueuenna miscnapoonozo punxy
CYYACHUX ~ MEXHONO02Il,  30KpeMa  npoyecie  egontoyii,
@opmysanns enemenmie ma ix CmpyKmypu, € aKmyaibHUm
NUMAHHAM Cb0O200EHHA. AKMUBHA yuacmy HA MINCHAPOOHOMY
PUHKYy U € 3anopykoio 0ocmyny 00 nepedosux 3HAaHb,
CIMUMYNIO8AHHA — GHYMPIWHBLOI  [HHO8aYiHOI  diAnbHOCHI,
nioBUWeHHsT NPOOYKMUBHOCMI  eKOHOMIuHUX npoyecis. 3
0210y  Ha  3a3Hayene, MOJCHA  CMBEPONCYBAMU, U0

MIICHAPOOHULl MapKemuHe — ye maxa cucmema Op2anizayii

disitbHocmi  cy6'exkmie  eupobHuuoi  cgpepu, sKka cnpuse
onmumizayii GyHKYIOHATbHO20 NOCOHAHHSA BUPOOHUYUX Yinell |

NOMOYHUX nomped PIHUX ePYn CHONCUBAYIE, KOOPOUHAYIT

NPUSAMHUX THMEPECi8 Y 8CIX chepax eKOHOMIYHO20 JHCUMMSL —
BUPOOHUYOT, NOCEPeOHUYbKOT, CHONCUBHOI NO BIOHOWEHHIO —
00 21100ATbHO20 MIHCHAPOOHO20 PUHKY.

Knwuoei  cnosa:  enobanvhuil  npocmip,  2106anbHUL
EeKOHOMIUHUL npocmip, mopziéns, mopzoeenvie
CRiBPOOIMHUYMBO, MAPKEMUH2, MAPKEMUH208T IHCIMpPYMeHmu,
cmpamez2iuHuli MapKemuH208uLl iLCmpyMeHmapii.

Beryn. Buxin 3 xpusu, pedopMmyBaHHs BHYTpILL-
HBOTO BHUPOOHMITBA Ta WOro MaiOyTHIH €KOHOMIYHMI
PO3BUTOK CIIiJi MPOBAIUTH JIMIIEC 32 JOMOMOIOH 1H-
CTPYMEHTIB MapKETHHIY Ta YIpPaBIiHHS JJIsl NOBHOTO
BIIPOBAJPKEHHS! 30BHIIHBOEKOHOMIUHHMX 3B'S3KIB 3 aK-
LIEHTOM Ha BHYTPILIHIO Ta 30BHIIIHIO TOPTIBIIO Ta €KC-
mopT. Lle MOXJIHMBO 32 YMOBU IO€JHAHHS IMIIOPTY Ta
IMIIOPTHUX TIOTPeO, MepeadadaeTses, Mo BHPOOHHUIITBO
KOHKYPEHTOCIIPOMO)KHOI ~ TPOAYKIIii, TOCWIEHHS iX
BIUIMBY Ha MDKHApOIHUHM PO3MOALNT IMpari, iHTepHAIio-
Haji3alio Ta HTepHAI[iOHaJi3allil0 BUPOOHHUIITBA 1, 5K
HACJIIZOK, MiIBUINCHHS €()EeKTHBHOCTI 30BHIIIHBOCKO-
HOMIYHOT IisIbHOCTI [2].

3a TakuX yMOB TOPIOBEJbHE CITIBPOOITHHLTBO Ha
pI3HHX PpIBHAX MiJIPUEMHHLBKOT AiSUIBHOCTI HaOyBae
0COONMMBOrO  CTarycy Ta CHpHS€E  IiJBHIICHHIO
KOHKYPEHTOCIPOMOXKHOCTI SIK MIJIPUEMCTB Ta 1 IUITHX
raiy3ei B LIUIOMY.

AHaJIi3 0CHOBHUX JOCJIiIKeHb Ta myOaikaniii.

ToMy 3aBOsSKM BHKOPHUCTAaHHIO MAapKETHHTY Y
CBITOBif €KOHOMIYHIM TPaKTHI iCHye BETUKHH TOCBIT
OpraHi3amiiHO-eKOHOMIYHUX (JOPM HOro BUKOPHUCTAHHS.
KpiMm  TOro,  BYCHI-AOCTIAHHUKH  MIDKHAPOIHOIO
MapKeTHHry Ta 3arajbpHoi koHuemnuii mapkerunry (I
Aobpamumisini, O. Aszapsia, T. AmOnepa, 1. Aucodada, I
Bariepa, Jx. boyena, C. Bumnskosa, B. I'epacemuyka,
M. Hemna, B. Jdemunosa, I1. dpykepa, I1. 3as'suioBa,
JIx. Eanca, b. Kapnedda, P. Kokca, C. Konowmiiinesa,
®. Kornepa, P. Kpennena, C. JlaBposa, K. Jlambena, /.
Jlesi, C. Mamxapo, P. Onnepcona, P. ®arxyrnnHoBa, B.
Xpyuskoro, I1. Yeppunrrona, A. llIpoy Ta iH.), a Takox
¢axiBmiB 3 MIKHApOTHOI EKOHOMIKH, TOPTOBEIBHUX
BIZIHOCHH Ta iHTerpauiiinux mporecis (M. Uymauenka,
O. Awmomm, . Makorona, JI. Muxaiinosoi, B.
Hosuupkoro, B. Omensaenka, [. Cxymaps, B. Ilankosa,
M. SuxoBcrkoro, T. OpexoBoi, . UmxkukoBa Toi0) HE
iU 1o GopMyBaHHS €QMHOTO MapKETHHIOBOTO
IHCTPYMEHTapiio. Koxen porec BHMarae
BUKOPHCTaHHS PI3HUX CTPATETiYHUX Ta ONEpaIliifHUX
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MapKeTHHIOBUX IHCTPYMEHTIB. Takox clajx 3a3HauuTH,
mo miobamizamiii Hi MPOLECH ChOTOACHHS 3MIHIOIOTH
MapKETHHTOBI1 T TXOTH Ta TpaHC(HOPMYIOTH
MapKeTHHIOBI iHCTpyMeHTH y Oik aipkuTanizaunii. Came
TOMY NUTaHHS BUKOPUCTaHHS CTpaTeriyHoro
MapKEeTHHIOBOTO IHCTPYMEHTapiIo B yMOBax
(opMyBaHHS TIOOATBFHOTO TOPTOBOTO CITiIBPOOITHHIITBA
1 CbOTO/IHI € aKTyaJIbHHUM.

Merta. Mera crarTi HOJSITaE B TEOPETUYHOMY
00rpyHTYBaHHI BHKOPUCTaHHS CTPAaTETi9YHOTO
MapKETHHTOBOTO IHCTpyMEHTapito B mporeci
TOPTOBENHHOTO CITIBPOOITHUIITBA.

Marepiann Ta pe3yJIbTATH JOCTiIKEHHS.

I'mobansuuit MapKETHHT B OCHOBHOMY
3aCTOCOBYETBCSI O TAaKUX TPyl TOBApIB, CHOKUBAHHS
SIKMX Oe3MOCepeIHhO HE MOB'S3aHE 1 HE 3aJCKHUTh BiJ
HAlliOHAIBHOI  KyNbTypH, 3BH4YaiB Ta  3BUYOK.
ImoGanbHUIT MapKeTHHI IiJIBHIIYE CTaTyc OpeHIIB,
NPUCYTHIX HE TIIbKM HAa HaIllOHAJIBHOMY, aje i Ha

MDKHapOJZHOMY  PHHKY, OCKUIBKM Taki OpeHau
HaO1IbIIe HIHYIOTHCS CIIOXKUBAYaAMHU.
I[mobGanpHUit ~ MapKeTHHT  TaKOX  IOBHHEH

BPAaXOBYBaTH CIOXXMBAa4iB 3 KOHKPETHHMH IOTpedamu,
pO3IOALICHUX 1O reorpadiuHOMy MaciTady pPHHKY.
HesBakaroun Ha Te, IIJ0 CETMEHTH PHHKY MOXYTb OyTH
Iy’Ke BY3bKHMH Ha MICIIIX, iX 3arajdpHHN o0csar y
MDKHapOAHOMY MacliTabi MOXXe BUSBUTUCH 3HAYHHM,
TOOTO 3J]aTHUM MPUHECTH €KOHOMIIO BiJl MacIITAa0y.

ImoGanbHa  MapKeTHMHroBa — cTpareris -  Le
JIOMiHyIO4a CTpaTeris KOMIaHii, po3paxoBaHa Ha
JIOBIOCTPOKOBY IIEPCIICKTHBY, 3aCHOBaHY Ha IPOCYBaHH1
Openpy, OpeHy Ha Mi>KHApOIHOMY PHHKY.

ImobGanpHa MapKeTHHIOBa CTpaTerisi 3abe3mnedye
€IVHUHN TiAXiA 10 MapKETHHTOBUX PIIICHb IUIS Pi3HUX
HaIllOHAFHUX pHUHKIB. KoMmmaHis, 1m0 BHKOPHUCTOBYE
I00anpHy CTpareriro, O0a4nTh CBITOBHHA pHHOK Y
mitomy. Cepex o4eBHIHHX TiepeBar TI00anbHOT
MapKEeTHHIOBOI CTpaTerii - eKOHOMis Bix Macmraly
BUPOOHHUIITBA, BIJIIKOAYBAaHHS BUTPAT HA JIOCIIHKCHHS
Ta pO3pOOKH Ta 3HWKEHHS! BUTPAT Ha PO3POOKY MaKeTy
JUll TIpOCyBaHHs npoaykuii Ha pi3Hi punku. Cepen
(akTopiB, 1m0 3abe3medyroTh YCHiX Yy peasizamii
mo0anpHUX — MapkeTuHroBux —crparerii  THK, e
MTOCHJICHHS POJIi BEIMKUX METAIOIICIB, SKi € iIealbHUM
cepenoBumeM g1 THK Ta BaXkIMBHX MmiacTaB
TpaHCHAIIOHANBEHOTO Kamitany. JKuTeni BeIMKHX MiCT
MarTh BIIHOCHO MOXiOHI ynomoGaunsi. Hampukinan,
JKUATEI] Jloc-Anmxeneca Tta  JloHmoHa: BOHH
MeperisaaaloTh  ToAiOHI  iH(opMmamiiHi  mporpamH,
BUXOBYBaHI 3a OJIHAKOBHMMH CTaHIapTaMH OCBITH Ta
MOBE/IiHKM. MeIlkaHIi BEJIMKUX MICT PI3HUX KpaiH
MaroTh Habararo OiJblIEe CIUJILHOTO MiK CO0O0M0, HIX
JKUTEN TPOBIHINA Ta BENMKUX MicT oxmHiel kpainm. Lle
no3Bossie THK 3Haiiti "cBoro" aynuTopito, sika 371aTHa
pearyBard Ha MapKeTHMHIOBI [Oii 3 miobambHOT
MapKeTHHTOBOI CTpaTerii, MOAIOHYy HEe3aJe:KHO Bif
KpalHM, B  SKiH  3aCTOCOBYEThCS  IITOOANBHUI
MapKETHHTOBUH ITiIXiI.

TakuM 9HHOM, IO CTPATEriyHOrO iHCTPYMEHTapiro
MDKHapOJAHOTO MapKETHHTY OyZeMO BiZHOCHTH 3aco0w,

crmocobW, METOmW, BaXKeli, IO BHKOPUCTOBYIOTH
PHHKOBI MEXaHi3MH JUisi JIOCSITHEHHsI TOCTaBICHHX
Iijeld, MpHW3HAYEHI [UIS HAlpaBiICHHS MisUIBHOCTI
EKOHOMIYHHMX CyO0'eKTIB B HampsMi MIKHApOIHOTO
PO3BUTKY IIUIIXOM BIUIMBY Ha BHUTPATd 1 BHIOAU
HasiBHUX B 1X PO3MOPSKCHHI PI3HUX ajbTepHATHB
MTOBEIHKH.

Jo crpareriyHo iHCTpyMEHTapil0 MiKHApPOIAHOTO
MapKETHHTY MOXITUBO BiJTHECTH:

BUKOPUCTaHHS MI>XKHAPOJHUX TOBAPHUX CTPATEriii;

KOMYHIKaIliiiHi cTpaTerii;

30yTOBI CTparerii;

0COOJIMBOCTI MIXKHAPOJIHOTO IIHOYTBOPEHHS.

BucnoBok. TakuM  4YHMHOM,  CTpaTeTiYHHMA
MapKEeTHHTOBHUH IHCTpyMEHTapiii B MDKHApOZHOMY
MapKeTUHTY 3BOAUTBCS K (OPMYBaHHS KOMILIEKCY
CTPATEeriYHOTO IHCTPYMEHTApilo, 10 0a3yeThcs Ha
KJIaCUYHIM KOHULENUii MapKeTUHry-Mikc. [Ipu upomy
CNiZi 3ayBaXMTH, IO IPHW BUKOPUCTAHHI OCHOBHOTO
CTpaTeriyHoro iHCTPyMEHTapil0 HEOOXiJHO 3BEpTATH
yBary Ha 0COOJIMBOCTI MDKHApOAHOTO MAapKETHHIY JI0
SKUX CIIiJ] BIIHECTH: OpI€HTAIiI0 HAa KOHKYPEHIIIIO,
pPO3pOOKY  MPOTHOCTHYHHUX CHCTEM, BHKOPHCTAHHS
NPUHLMUIIB BiJMOBIIAILHOIO MapKETHUHTY (KOHIICTIIis
COLIANIbHO-ETUYHOTO ~ MApKETUHTY),  BUKOPUCTaHHS
NEepCOHI(PIKOBAHOIO  MapKeTHHTy  Ta  Cy4acHHX
MPUHIUINB afanTaiii g0 3MIHHHX YMOB, MOCTIHHOT
pecTpyKTypH3allii TOBAPHUX HOPTQEIIB.
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Ptashchenko O.V., Kutsenko K.I. Use of strategic
marketing tools within the framework of trade cooperation

The article considers the strategic marketing tools used
by enterprises in the framework of trade cooperation.

Definitely, international marketing is an independent
branch of the enterprise in terms of entering foreign markets,
which is a system of planning, implementation, control and
analysis of measures to influence the multinational market
environment and adaptation to its conditions in the enterprise
operating in more than one country . A review of the main
tools of international marketing is presented.

Reproductive openness of the country when using
international marketing depends on the availability of natural
resources in the country - energy resources, raw materials for
industry, food for the population. The level of reproductive
openness of the state is higher, the higher the level of its
technical and economic development and the smaller the value
of its GDP and the availability of its own natural resources.

The practice of international economic cooperation and
integration in the substantive aspect requires a precise
definition of these terms, a scientific analysis of their
conceptual differences. The World Bank distinguishes between
integration"” and Eooperation” according to the degree of
sovereignty that countries agree to transfer to supranational
institutions without violating their territorial boundaries.

Economic cooperation is a broader phenomenon than
economic integration. At the same time, integration
characterizes deeper, more stable economic relations, aims to
create a supranational or transnational form of government
and control.

One of the modern world trends in regionalism is the
emergence and spread of subregional cooperation. The nature
of the emergence of subregional integration may be the
inability or unwillingness of countries to integrate on an equal
footing in a regional grouping.
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Therefore, under such conditions of world economic
development, the involvement of technology is considered as
one of the main factors of economic growth in both
transformational and developed countries. The study of the
international market of modern technologies, in particular the
processes of evolution, the formation of elements and their
structure, is a topical issue today. Active participation in the
international market is a guarantee of access to advanced
knowledge, stimulation of internal innovative activity, increase
of productivity of economic processes. In view of the above, it
can be argued that international marketing is a system of
organizing the activities of the production sector, which helps
to optimize the functional combination of production goals
and current needs of different consumer groups, coordination
of private interests in all spheres of economic life - production,

intermediation, consumer in relation to the global
international market.
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