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JIokTOpKa HayK 3 COI[lalbHUX KOMYHIKalli, OUEHTKa, mnpodecopka kadeapu

YOPABIIHHS COLIAJIBHUMHU KOMYHIKaIIIMH

Introduction. The article considers the historical preconditions for the
development of business communications, business press, conducted a theoretical
analysis of the definition of business communications.

Aim. Investigate the historical conditions of business communications.

Methods. In the process of searching for theoretical sources of business
communications, the principles of historical determinism were chosen as the
methodological basis. The study showed that the genesis of business communication
developed in the field of international trade at the beginning of the first millennium.
Socio-communicative approach allowed to focus on the communication process of
participants in business interaction and highlight its features.

Result. It is determined that one of the main tasks of business

communications is to create a set of communicative efforts to develop and maintain
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the reputation of the business entity, to reach an understanding with other business
partners.

It is determined that the success of business communication depends on the
conditions: communicative competence of communication participants, which
involves adequate response to the context of the situation, decoding the content of
messages taking into account the interests, personal qualities of communicators.
Achieving compromises in the process of communicative interaction will contribute

to the formation of long-term productive business relationships.

Keywords: business communication, business press, business environment,

communicator, content, messages, decoding.

Beryn. V crarti po3riasaaroThCs ICTOPUYHI NMEPEAYMOBHU PO3BUTKY J1JIOBUX
KOMYHIKaIlil, JUIOBOI MpecH, MPOBEACHO TEOPETHUHUN aHai3 JediHimii Ji10Bi
KOMYHIKarii.

Merta. Jlocniautu iCTOPHUYHI YMOBHU PO3BUTKY JUIOBUX KOMYHIKAIIii.

Metoau. Y mnporeci MOomryKy TEOPEeTHYHHX JKEpesl TIJIOBUX KOMYHIKalli
METO/IOJIOTIYHOK0 OCHOBOIO Oy OOpaHi NPHUHIMIHN ICTOPUYHOTO JACTEPMIHIZMY.
JlocmimpkeHHsT Toka3ajno, IO TEeHE3UC JUIOBOTO CHUIKYBaHHS CKJIaBcs y cdepi
MI)KHApPOJIHOT TOPTiBJl Ha MOYATKYy Mepuioro THUCSYOMTTS. Collo-KOMYHIKaTUBHHMA
MiAX1J JO3BOJIMB CKOHILIGHTPYBAaTHUCS Ha KOMYHIKALIMHOMY TMpoIleci Y4YacHHKIB

IIIOBOI B3a€MO/IT Ta BUIIJIATHA HOTo OCOOJIMBOCTI.

VY po6oTi PO3IIISHYTO 1CTOPUYHI MEPEYMOBU PO3BUTKY O13HEC-KOMYHIKAIIIH.
VY mporueci MOIIyKy TEOPETHYHUX BHUTOKIB O13HEC-KOMYHIKAIIM, METO0JIOTIYHUM
OIATPpYHTSM  Oysio  oOpaHO TPHUHIIMIN ICTOPUYHOTO JCTepMiHI3MY. Y  Xomi
BUKJIQJICHHS HAayKOBOI'O Marepiaay MoHorpadii, CJlI0BOCIMONIy4YeHHsI «Oi3Hec-
KOMYHIKaIlii» Ta «IUIOBI KOMYyHIKalii» 1 «Oi3Hec-pecay Ta «IiJI0Ba TMpecay
BUKOPHUCTOBYBAJINCS SIK CUHOHIMHU. J[OCHIKEHHS TO3BOJIMJIO 3 ICYyBaTH, 10 T€HE3HC

JJI0BOT KOMYHiKaIlii Ha0yBaB pO3BUTKY y LIAPUHI MI>KHAPOIHOT TOPTIBJIl HAa MOYATKY



nepuoro TUCIYOMTTA. OOHUM 13 SCKpaBUX NPUKIAIIB CTAHOBJICHHSA JLIOBHX

BIJIHOCHH € TOPT1BEJIbHI COIO3HU.

['eHe3nc ALIOBOI KOMYyHIKaIii IIyKaeEMO Y I[ApPWHI PO3BHUTKY TOPTIBIIL.
SIcKpaBUM TIPUKIIAJOM [iJIOBHX BITHOCHH € cepeazeMHOMopchka Toprims. Ille
GiHIKINI, JaBHI TpeKU 1 PUMISIHA BeJIM PI3HOMaHITHY TopriBiro. Ha mouatky
CepelHiX BIKIB TOPTIBIIO MPOJOBXKYyBajia BizaHTiiickka iMmepis. BizanTis BBO3MiIa
CXiTHI TOBapH, IMEpeayciM IJs BJIACHOTO CIIOKMBAHHS, OJHAK II€BHA YacTHUHA

nepeBo3uiacs 1 B 3axigHe CepeazeMHOMOP’s1.

Angpycak O.l. pocnipkye TOHATTS KOMYHIKAlli Ta KOMYHIKATUBHOIO
mpoliecy, BiH BUIIIUB Tpaii 0araTh0X 3apyODKHHMX Ta BITYM3HAHMX BUYeHUX P.
Axodd, JI. bapkep, M. I'openOypros, @. [enc, A. 3Bepuniues, I'. Ilouenios, T.
[Mpumak, I1. Cwmit, V. lpamm, C. Xammeron, ®. Xminp Ta iHmi. TeopeTudyHwuit
JIOCB1J] TOCIIITHUKIB JI03BOJISIE€ y3arajJbHUTH ICTOPUYHHUI MaTtepiai 1 JINTH BUCHOBKY,
o Oi3HEeC-KOMYyHIKaIlll PO3BHBAIMCS MapajieIbHO y JBOX HalpsiMax - YCHIM Ta

MMCbMOBIM KOMYHIKAIIIi.

Jlo ycHUX JAUIOBUX KOMYHIKAIlM BIJHOCWIMCS: JUIOBI TMEPEMOBUHU MIXK
BUPOOHHMKOM 1 TOPTOBIEM; MI’K TOPTOBLIEM 1 MOKYIILIEM; M1 TOPTOBIIEM 1 TOPTOBLEM
(3apoKEHHST MIDKHAPOJAHHUX O13HEC-KOMYHIKaIlii), Mi>K BUPOOHUKOM 1 pOOITHHUKAMU
Jutst opranizaiiii eexTuBHOI B3aemojii. Big sKOCTI ycHOI KOMyHIKaiii 3aiexaniu

YCHINTHICTh CTBOPEHHS MPOAYKTIB Ta iX peasizaris.

BusnadeHo, 1110 0JJHUM 13 OCHOBHUX 3aBjlaHb 013HEC-KOMYHIKAIli € CTBOPEHHS
KOMIUIEKCY KOMYHIKaTMBHHMX 3yCHJIb 3 PO3BUTKY Ta MIATPUMKHU pemyTauii cy0'ekTa
013Hecy, cepell LIbOBOI ayJIUuTOpii rPOMaACHKOCTI, Ta CYCHILCTBA B IIIJIOMY, 34715

JIOCSITHEHHSI PIBHS IOBIPY Ta peajtizarlii Iijiei y 1oro OCHOBHIM JIJIOBIH AiSUTHHOCTI.

Oznakamu  Oi3HEC-KOMYHIKAIiii € BIATBOPIOBAaHICTh, IO 3abe3medye
BIIOPSAKOBAHI 3B'I3KM Ta B3a€EMOJII0 MK CYy0'€KTOM 1 30BHINIHIM CEPEIOBUIIEM;

CHUCTEMHICTb, 1110 J03BOJISIE BIPOBAIHKYBATH CTPATETit0 KOMYHIKATUBHOI JISUIBHOCTI



cy0'exTa; MPOrHO30BaHICTh, II0 TapaHTye OUIbLIY BIEBHEHICTh Yy IUIAHYBaHHI Ta
BEJICHHI KOMYHIKaTHUBHOI  JISUTBHOCTI  Cy0'€ekTa; TMOBTOPIOBAHICTh, SIKa €

BU3HAYAIBHOIO JUIS BIPOBAIXKEHHS CTpaTerii KOMyHIKaTUBHOI B3a€EMO/II1.

Pe3yabtar. BusHaueHo, 1m0 OJHUM 3 OCHOBHHMX 3aBJaHb [IJIOBUX
KOMYHIKAIlili € CTBOPEHHS KOMIUIEKCY KOMYHIKATUBHHUX 3YCWJIb JJISI PO3BUTKY Ta
HIITPpUMaHHsS pemyTaiii Oi3Hec Cy0’€KTa, JOCSATHEHHS IOPO3YMIHHS 3 1HIIUMH
cy0’ekTamMu O13HEC cepeoBHIIIA.

BusnaueHo, mo ycmix [JIJIOBOTO CHUIKYBaHHSI 3alieKUTh BiJ YMOB:
KOMYHIKaTUBHOI ~KOMIIETEHTHOCTI YYaCHUKIB CIUIKYBaHHsS, IO THependavae
aJICKBaTHE pearyBaHHS Ha KOHTEKCT CHUTYallii, IEKOTyBaHHS 3MICTy IMOBIJOMJICHH 3
ypaxyBaHHSIM  IHTEpECiB, OCOOMCTHX SIKOCTEH KOMYyHIKaHTIB. JloCSTHEHHS
KOMIIPOMICIB Y TPOIECI KOMYHIKATUBHOI B3a€EMOJIl CIPUATUMYTH (DOPMYBaHHIO

JIOBFOCTPOKOBUX MPOTYKTUBHUX J1JTOBUX BiTHOCHH.

KirodoBi cioBa: nijloBa KOMYHIKaIlis, J1J0oBa TIpeca, Ol3HEC-CepeoBHUIIE,

KOMYHiKaHT, KOHTCHT, HOBiI[OMJ'ICHH)I, ACKOJyBaHHA.



